
 

FERRERO GROUP LAUNCHES GLOBAL CSR REPORT AT INDUSTRY GATHERING 

NSW Premier joins key event to announce $70m investment in new hazelnut industry 

Sydney, 29 November 2013:  The NSW Premier, Barry O’Farrell, officiated today at a major gathering 

of representatives from the agriculture, environment and sustainability industries when the Ferrero 

Group presented its fourth annual Corporate Social Responsibility Report at the Italian Cultural 

Institute in Sydney. 

 

The event also marked the launch of an exciting new development for the agri-business sector in 

NSW with an announcement by Agri Australis, a subsidiary of the Ferrero Group, of the 

establishment of a $70 million hazelnut production facility in the Riverina. 

Speaking at the launch, the Premier congratulated Ferrero on both initiatives and pointed to the fact 

Ferrero was last month awarded prestigious gold partner status in the NSW Government’s 

Sustainability Advantage program.  

Mr O’Farrell emphasised Ferrero was recognised for establishing an innovative tri-generation plant, 

‘which powers more than half of the company’s factory at Lithgow where the famous Tic Tac and 

Nutella brands are manufactured for local consumption and export markets.’ 

Unveiling the CSR Report, Ferrero Australia’s Managing Director, Craig Barker, highlighted the broad 

range of initiatives the organisation was undertaking – both here in Australia and around the world.  

The Ferrero Group has always had Corporate Social Responsibility at the core of its activities, deeply 

defining Ferrero’s business model. The CSR report, which is verified by consulting firm Deloitte, was 

awarded an A+ rating for the second year running from the ‘Global Reporting Initiative’ – a partner 

of the United Nations’ ‘Global Compact’. 

The report presents the Ferrero Group’s strategy for social responsibility and sustainability as well as 

its activities throughout the world for 2012. It reflects the Group’s immediate priorities for 2014 as 

well as its longer term 2020 strategic vision and It confirms that the company is on track to achieve 

its goal of 100 per cent sustainable certified cocoa by 2020, and 100 per cent certified sustainable 

segregated palm oil by the end of 2014. 



Turning to the announcement by Agri Australis of the investment in a new hazelnut crop in NSW, Mr 

O’Farrell said ‘the Riverina would now become the hazelnut capital of Australia.’ The Premier 

emphasised the ‘significant benefits the new development would bring to the NSW agricultural 

sector, which would see the planting of more than one million hazelnut trees on 2,000 hectares near 

Narrandera.’ 

 

The project will provide up to 50 permanent and 50 seasonal jobs. Planting is planned to be 

underway next autumn with harvest in March 2018. This paves the way for the hazelnuts to be in full 

production in eight years by 2022.  

 

The Agri Australis venture is a demonstration farm designed to illustrate the potential of the 

sustainability and profitability of the hazelnut business in Australia. The aim is to involve the 

Australian farming community in growing hazelnuts utilising Ferrero’s long-standing expertise and 

best practice.  

 

Ferrero’s interest in the venture is the ability to have high quality products for the long term that 

come from Australian land and farmers. For our farmers, it has the potential to provide a viable 

alternative crop to help them increase their planting diversification and provide a new reliable 

income stream. 

 

General Manager of Agri Australis, Alessandro Boccardo, who presented the Premier with a hazelnut 

seedling as a symbol of the start of a partnership between all parties involved, said the new concept 

had been several years in development and could not have come to fruition without the close 

working relationships between the NSW Government (Department of Primary Industries), the 

Federal Government (Department of Agriculture) who recognised the work of Agri Australis by 

presenting it with the 2013 “Australian Biosecurity Award” and the local community in the Riverina. 

 

Other key guests who attended the ceremony included the NSW Minister for Primary Industries, 

Katrina Hodgkinson; Deputy Secretary, Department of Agriculture, Fisheries and Forestry, Rona 

Mellor; CEO Australian Food and Grocery Council, Gary Dawson; and Professor Robert Gibson, from 

the University of Adelaide.  A brief roundtable session on the issue of agri-business and sustainability 

was moderated by National Press Club President Laurie Wilson. 

 

 



About the 2012 Ferrero CSR Report. 

The report is centered on Ferrero’s four CSR pillars – Products, The Ferrero Foundation, Ferrero 

Social Enterprises and Kinder+Sport.  

1. Products  

Ferrero is committed to maintaining excellence in quality, freshness and innovation, and full 

respect for human rights and sustainability by supporting sustainable agricultural practices. As 

part of this, the company promotes balanced diet and lifestyle, by continuing to offer great 

brands in small portions, at the same time as encouraging regular physical exercise through a 

series of programmes and partnerships worldwide. Ferrero is committed to reaching 100 per 

cent certified as traceable and sustainable raw materials and to improving the living conditions 

of farmers in some of the poorest countries of the world. 

2. Ferrero Foundation  

Through the Ferrero Foundation, Ferrero cares for former employees, seeking to improve the 

quality of life of senior citizens. The Foundation also supports a nursery in Alba, and promotes 

the regional cultural life and heritage of the Alba and Piedmont regions in Italy. 

3. Ferrero Social Enterprises 

Through Ferrero Social Enterprises, the company contributes to supporting the health and 

educational development of infants and children worldwide, with its United Kinder of the World 

programme.  This has included the restoration of the Japie Greyling School (Midvaal, Gauteng), 

as part of a project carried out by South Africa’s Department of Basic Education to celebrate the 

94th birthday of President Mandela.  

4. Kinder + Sport  

Ferrero’s own global initiative, Kinder+ Sport, encourages physical activity for children and 

teenagers, to promote a healthy lifestyle and prevent obesity. In 2011/12, 12 million children 

worldwide took part in the Kinder+ Sport programme. 

 

The report is available on the web at http://www.csr.ferrero.com 

Ends. 
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About Ferrero  

Ferrero is a global company privately owned by the Ferrero family. It was established in 1944 in Alba in 

northern Italy when the company’s founder Pietro Ferrero opened a small confectionary shop during the 

Second World War and used local hazelnuts to create appealing and affordable products. The company has 

grown over the years to become the leading confectionery manufacturer in Europe and one of the largest in 

the world. Today the company’s products include market-leading brands such as Nutella, Tic Tac, Ferrero 

Rocher, Kinder Surprise and Bueno.  

About Ferrero Australia Pty Ltd 

Ferrero expanded to Australia in 1974 and now employs more than 300 people. The company’s commercial 

headquarters are located in Sydney with its manufacturing operations based in Lithgow, west of Sydney, 

where Nutella and Tic Tac are produced (the company is a major employer in the town).  

 


