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Glossary:

Fair Trade A fair marketing movement which appeared for the first time in Europe in the 
40’s and 50’s of last century through religious groups and non governmental 
organizations with independent political attitudes. The movement started to 
market the products coming from developing countries. With time, it develo-
ped to be a movement against imperialism and unfair economic policies. Fair 
trade provides economically marginalized producers with an opportunity in 
front of capitalist companies in terms of securing a better marketing competi-
tiveness. It has a philosophy and principles based upon transparency, gender 
equality,	ensuring	a	fair	deal	for	producers	and	fighting	child	labor.	In	2006,	
the total fair trade business reached 1.6 billion Euro.
There are some global organizations which supervise the operation in fair 
trade such as WFTO (World Fair Trade Organization) previously called IFAT.
Unlike the humanitarian aid system, fair trade strives to improve the lives 
of marginalized producers in developing countries, merely by selling there 
produce. Fair trade is not allied to any country or international fund. The con-
sumers can choose to support producers by purchasing their produce. Fair 
trade expels mediators who generate personal income by getting involved in 
the production-to-marketing chain. In fact, fair trade suggest a fair system for 
poor communities.

PARC (Pales-
tinian Agri-
cultural Relief 
Committees) , 
Recently called 
“Agricultural 
Development 
Association”

PARC is a Palestinian non-governmental organization established in 1983 by 
a group of Palestinian agronomists. It aims at developing the rural areas in Pa-
lestine. PARC has branches in northern and southern parts of Palestine, with 
more than 140 employees including developmental experts, administrative 
staff in addition to thousands of volunteers.

Economic De-
velopment

It involves economic growth and change in the economic structure which 
supports the gross domestic product, employment of workforce and rate of 
investments from the national product. It is about making essential change in 
those rates and in increasing the productive capacity of the national economy, 
developing the production systems, employing technology and improving the 
production	effectiveness.	The	economic	development	aims	to	make	quantita-
tive change represented in continuing and systematic increase in real income 
per capita, and to distribute the resources fairly and to create the bases for 
development.

Social develop-
ment

It is the social change in the social structure. It aims to building a new social 
structure which meets the social needs of individuals

Human deve-
lopment

The process of expanding the scope of choices to people.

Sustainable 
development

The development which protects the environmental systems and protects the 
opportunities of present and next generations.
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Rural sustai-
nable develop-
ment

It is the whole developmental efforts – economical, social, human and en-
vironmental – which aim to achieve rural social welfare through integrated 
developmental projects such as infrastructural projects and others which all 
aim to improve the living conditions of rural communities.

Food security Food security is achieved when all the people, at any given time, are able to 
have nutritive and safe food meeting their demands in order to practice an 
active and healthy life (Rome Declaration, 1996)

Civil society 
organization

Any organization which works on delivering services to citizens in terms of 
culture, charity, education, development, law, religion, arts and science on the 
condition that they offer their services without discrimination between bene-
ficiaries and without generating material profit for their own. These organiza-
tions have the right to have their independent political attitudes without the 
interference of government (PNGO Network: 2007)

Abbreviations:
Abbreviation Definition

IFAT International Federation for Alternative Trade 
(Recently called WFTO)

WFTO World Fair Trade Organization

FLO Fairtrade Labeling Organization

NEWS Network of European World Shops

EFTA European Fair Trade Association

PFTN Palestinian Fair Trade Network

PARC Palestinian Agricultural Relief Committees

FTDC Fair Trade Development Center

HLCS Holy Land Cooperative Society

PFTA Palestinian Fair Trade Association

FTF Fair Trade Federation

UAWC Union of Agricultural Work Committees
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Role of Fair Trade in Rural Sustainable 
Development in the West Bank

Abstract
This study was conducted between 2007 and 2008 to assess the role of fair trade in contributing 
to rural sustainable development in the West Bank. The researcher couldn’t cover the southern 
governorates (Gaza Strip) because of the current political situation. The problem of this study was 
represented in ambiguity overwhelming the situation of fair trade in terms of principles, philosophy, 
markets, international organizations that control its work in addition to its role in contributing to 
rural sustainable development in the West Bank governorates.

The study aims at recognizing the role of fair trade in rural sustainable development and its effect 
on developing the social economical situation of producers. This is achieved through a deep ana-
lysis of fair trade role, the organizations working on it, the international fair trade organizations’ role 
in enhancing solidarity with the Palestinian people and their role in marketing Palestinian products 
in international fair trade markets.

The researcher adopted the descriptive approach in the study which depends on describing the 
phenomenon and analyzing it through various tools to gather information. The researcher used 
questionnaires,	interviews	and	his	own	experience	in	the	field	of	study.	Also,	he	used	a	stratified	
random sampling. The research samples included 213 individuals out of 760 individuals, which is 
the original targeted research group that represents the actors in the fair trade chain. The statisti-
cal results were analyzed by SPSS in order to have numbers, percentages, One Way Anova and 
standard deviation. In addition, Cheve Test was used for dimensional comparisons (the source of 
differences between groups).

The results showed that almost 50% of the research group of fair trade producers have a monthly 
income that doesn’t exceed 1837 Shekel (which is the poverty line according to the Palestinian 
Central Bureau of Statistics). Those who have a monthly income of less than 2500 Shekel compri-
se 31%, which indicates that most fair trade beneficiaries are either poor or slightly above poverty 
line. In addition, 69% of the research group have families of 4-8 members, and 27.2% of them said 
that fair trade is restricted to better prices for the products; higher than the prices of local market. 
This is an indicator that fair trade concept is not clear enough in terms of its social, economic, 
environmental and political dimensions.

Furthermore, the study results indicate that 89% of the research group confirm that they gained 
more income due to marketing their products through fair trade channels. 29.4% of them had an 
increase of 10%, and 30% of them had an increase of 20%, and 19.2% of them had an increase 
of	30%.	This	additional	income	was	invested	in	improving	the	quality	of	health	services	for	98.1%	
of them, and for university education for members and their families for 75.6% of them, and for 
improving houses for 26% of them, and for increasing agricultural investments for 75.1% of them.
93% of the research group indicated that they receive fair trade services without any discrimina-
tion according to religion, race or political affiliation. 94.8% of them showed that fair trade contri-
buted to enhancing fair trade values and 90.6% said that fair trade contributes to developing the 
quality	of	products.

In general, the study recommended the importance of increasing the raising-awareness programs 
about fair trade and its different dimensions. It also recommended more involvement in the inter-
national fair trade movement, and to list fair trade in the curricula of Palestinian universities and in-
stitutes especially in majors like economy and social studies. Additionally, the study recommended 
enacting a Palestinian law organizing the operation in the field of fair trade, to activate the role of 
Palestinian Fair Trade Network and to guide researchers to conduct more specialized researches 
tackling the different dimensions of fair trade.
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Part One

1.1 Introduction
Trade has taken many forms through the history of mankind and it was directly connected with 
the nature and type of human needs and the available resources in every era. The development of 
the methods to obtain basic needs, like hunting, agriculture and industry, caused deep change in 
social and economical aspects of human communities, which was reflected on the nature and type 
of human needs. These needs were simple in the past but now are becoming more complicated 
and very different.

A lot of economical systems emerged and they aimed to organize the economies of human com-
munities to create balance between the available resources and needs. These systems have 
something in common but do differ in terms of vision, philosophy, and fair distribution of resources 
in order to meet the needs of communities.

Currently, capitalism has affected all aspects of life and has created an unfair trading system 
represented in huge monopolistic companies which negatively affected the economies of the 
world. It came with the concepts of economic globalization, open market policy, competition and 
other concepts which resulted in creating misbalance between communities with weak economies 
“developing countries” and those with strong economies. The small-scale producers in developing 
countries were the victims. Their limited resources didn’t enable them to be involved in competi-
tion and globalization.

This research doesn’t intend to analyze the reasons behind the economical setback in develo-
ping countries, but will focus on analyzing the current situation and its impact on development in 
developing countries. It will also focus on the role of human solidarity of developed countries in 
improving the economies of small-scale producers in developing countries through providing them 
with a fair marketing process. This is crucial for the producers to be steadfast against the capitalist 
companies which have huge production and cause the decrease of products’ costs.
The research will identify the role of Fair Trade as a trading system with human and developmental 
dimensions in developing the economies of small-scale producers. It will also identify the role of 
Palestinian fair trade organizations in this field and their operation under occupation.
When PARC was established in the 1980’s, it was concerned about popular and fair marketing. 
This was reflected in its efforts to organize farmers in cooperatives and in developing the con-
cept of house economies through the “Home-Garden Projects”. This project was used in the first 
Palestinian Intifada in 1987 to enhance the steadfastness of Palestinian farmers living in rural areas 
and confronted with the Israeli occupation procedures such as curfews, checkpoints, blockade 
and considering wide areas of the rural areas as closed military zones. These procedures aimed in 
principle to break the steadfastness of Palestinian people and to stop their intifada which erupted 
in the face of occupation.

In 1993, PARC and UAWC started seeking fair untraditional marketing channels for Palestinian pro-
ducts, especially olive oil which is the backbone of the Palestinian agricultural sector. Both organi-
zations sought fair trade organizations in Europe and set up integrated plans to market Palestinian 
olive oil for fair prices in order to enable producers to keep working their land and to contribute to 

developing their socioeconomic conditions. This research will also tackle the role of Palestinian fair 
trade organizations in enhancing the concept of fair trade and its impact on developing the econo-
mies of small-scale producers in Palestine.

During the last decade, the global fair trade sales increased and especially for those products 
which are labeled as fair trade. In 2007, the global sales mounted to 3.62 billions (IFAT 2007) with 
47% increase from the previous year. In 2008, there became 569 producing organization in 58 de-
veloping countries who have the FLO certification. Additionally, more than 150 producing organiza-
tions became members of the IFAT.

Fair trade represents a trading partnership based on dialogue, transparency and respect. It con-
tributes to sustainable development by providing the best trading terms and by insuring the rights 
of producers and workers. Nowadays, there are various shapes of fair trading but they all share 
fairness in their principles.

FLO, for example, provides small producers, exporters and distributors with a certificate allowing 
them to stick the FLO label on their products. This system ensures purchasing the product from 
the producers through the least number of mediators, and ensures a fair price for the product. 
Fair	price	means	the	price	which	is	equal	to	or	more	than	the	market	price	and	which	covers	the	
production cost, at least. Additionally, the partnership with producers becomes based on long 
term	contracts.	In	return,	the	producers	should	adhere	to	producing	high	quality	products	and	to	
proceed fast to organic production. The FLO system, furthermore, implements pre-financing for 
producers and ensures that they receive a premium price which enables the producers to imple-
ment projects for the benefit of their local communities. In order for the producers to benefit from 
this, they have to be organized in a legal entity. In Palestine, this legal entity is called a “coopera-
tive”.

In	the	last	quarter	of	2008,	the	world	was	confronted	with	a	dangerous	financial	crisis	which	was	
represented in the bankruptcy of major international banks and companies and the increasing 
level	of	unemployment.	At	that	time,	questions	started	to	arise	about	the	effectiveness	of	the	open	
market	policies	and	about	the	restrictions	which	control	such	economical	systems.	Further	ques-
tions arose about the role of fair trade as an alternative to protect the economies of developing 
countries, as much as possible, against the financial crisis which caused a setback to the world’s 
economy.

1.2 Problem of the research
The rural area constitutes a high percentage of the Palestinian land. The population there exceeds 
60% of the total Palestinian populations. On the other hand, the Israeli occupation aimed to 
expand in confiscation of land, natural resources, building more settlements and attracting set-
tlers from all over the world to settle in Palestine instead of the indigenous people. It also placed 
various occupational programs to force the farmers to leave their land and work in other projects 
inside Israel in order to confiscate more lands and build more settlements, and to achieve the 
Israeli colonial plan.
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Somehow, the Israeli occupation succeeded in achieving some of its goals; however, the Palesti-
nians stood firm against the Israeli plans through their different factions and NGO’s which urged 
farmers to go back to their lands and protect them. This was achieved through different relief and 
developmental projects which aimed to enhance the steadfastness of farmers over their lands. It is 
worth mentioning that the economical factor was one of most important factors to support farmers 
to protect their lands, which was achieved by enhancing farmers’ production capacities. In this 
process, farmers had a better food security level and better financial resources contributing to their 
steadfastness on their lands.

The Israeli occupation imposed lots of restrictions which weaken the Palestinian producers’ 
competition with Israeli producers due to the high cost of production input, confiscation of water 
resources and land, imposed closed military zones and dumping Palestinian markets with cheap 
Israeli products. Therefore, Palestinian producers became unable to compete with Israeli products 
because of the absence of justice and being too weak.

In the shadow of these conditions, some Palestinian NGO’s emerged and placed relief and deve-
lopmental programs to enable the Palestinian farmers to develop their production and marketing 
abilities. One of these programs was the search of new marketing horizons through fair trade 
channels to market Palestinian produce for fair prices. This program started more than 15 years 
ago through initiatives by PARC and UAWC.

The researcher will try to clarify the status of fair trade and its mechanism due to the ambiguity in-
volving this kind of trade in terms of markets, concept, philosophy, principles and impact on small 
scale producers in the West Bank. This will be accomplished by studying the active elements in 
this chain. The researcher will focus on the contribution of a group of Palestinian NGO’s operating 
in the field of fair trade to economical, social, political and environmental aspects. The researcher 
will also reveal the reasons hindering the operation of local and international NGO’s in this field.

1.3 Importance and Justification of the 
 Research
The importance of this research springs from its being the first in Palestine to tackle the concept of 
fair trade and its role in rural sustainable development, its contribution to the change of production 
methods and the economical situation of Palestinian producers. The research will analyze the fair 
trade effect on domestic product and the level of international solidarity with the Palestinian peo-
ple through their contribution in promoting Palestinian produce. In addition, the research will set a 
cornerstone for researcher to seek creative forms of solidarity between peoples of the developed 
world and the developing countries. It will also measure the impact of fair trade on the situation of 
Palestinian producers and recognizing the role of Palestinian fair trade organizations in reinforcing 
the concept of sustainable development. Furthermore, it will shed light on some local experiments 
in the field, and on the historical evolvement of fair trade.
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1.4 Objectives of the Research
The general objective of the research is to recognize the role of fair trade in terms of mechanism, 
role of organizations in the field, their contribution to rural development and to reveal the restric-
tions hindering the development of this trading system. It will also search the needed factors to 
enhance the success potential of fair trade. The specific objectives of the research involve the 
following:

• Analyze the role of fair trade in achieving rural sustainable development in the West 
Bank.

• Recognize the role of fair trade organizations in enhancing the concept of fair trade 
and its activities and principles.

• Study the contribution of international fair trade organizations (partners) in enhancing 
solidarity with the Palestinians and in developing the economies of producers by marke-
ting and promoting their produce in international fair trade markets.

1.5 Questions of the Research
The	research	will	answer	the	following	questions:

What is the role of fair trade in rural sustainable development in the West Bank? This ques-
tion is divided into the following:

•	Has	fair	trade	contributed	to	developing	the	economies	of	producers?
•	Has	fair	trade	contributed	to	developing	the	producers’	economies?
•	Has	fair	trade	contributed	to	enhancing	the	values	of	cooperative	work	among	produ-
cers?
•	Has	fair	trade	contributed	to	improving	the	quality	of	Palestinian	products?
•	Has	fair	trade	contributed	to	enhancing	the	international	solidarity	with	Palestinian	
producers?
•	Has	fair	trade	contributed	to	developing	the	required	practices	to	protect	environment?
•	Has	fair	trade	contributed	to	increasing	the	level	of	networking	between	local	and	inter-
national	organizations?

What is the role of fair trade organizations operating in fair trade in enhancing the concept 
of fair trade with all its connotations? This question is divided into the following:

•	How	have	fair	trade	organizations	contributed	to	enhancing	the	concept	of	fair	trade?
•	How	have	fair	trade	organizations	contributed	to	improving	the	quality	of	Palestinian	
products?
•	Have	fair	trade	organizations	contributed	to	enhancing	transparency	between	produ-
cers	and	international	fair	trade	organizations	(buyers)?

Do fair trade organizations provide marketing services to producers without any form of 
discrimination?

•	Do	fair	trade	organizations	do	enough	to	organize	producers	in	cooperatives?
•	Do	fair	trade	organizations	do	enough	to	develop	fair	trade?
•	Do	the	pricing	policies	adopted	by	fair	trade	organizations	achieve	fair	revenue	for	
Palestinian	producers?

Do fair trade buyers believe that their contribution in marketing and promoting Palestinian 
products on fair bases contribute to developing the Palestinian producers’ economies and 
to enhancing solidarity with Palestinians? This question is divided into the following:

•	what	is	the	objective	behind	importing	Palestinian	products?
•	Does	the	quality	of	Palestinian	products	meet	the	expectations	of	consumers?
•	Do	fair	trade	organizations	carry	out	their	roles	in	enhancing	the	fair	trade	concept?
•	What	is	the	percentage	of	price	difference	that	consumers	pay	for	Palestinian	products	
in	comparison	with	similar	products	in	mainstream	trade	markets?
•	Do	you	think	that	fair	trade	organizations	in	Palestine	are	transparent?

1.6 Research Hypotheses
The research hypotheses are the following:

First: There is no relation of significance level at (α )0.05 ≤ between the fair trade role and its contri-
bution in rural sustainable development in terms of education, housing and health.

Second: There is no relation of significance level at (α )0.05 ≤ between the fair trade organizations 
role and its contribution in enhancing the fair trade concept.

1.7 Research Parts
The research is divided into five parts:

• First Part: It includes the background, historical evolution of traditional and fair trade, 
its principles, philosophy, and international organizations of fair trade. It also includes 
the problem of the research since fair trade is still ambiguous. Furthermore, it explains 
the importance of the research, justification, role of fair trade organizations in sustainable 
development,	the	general	objective	of	the	research,	the	general	objective,	the	questions	
and the hypotheses which paved the way for the researcher.

• Second Part: It includes the theoretical frame of the research which is about the local 
and international development of fair trade, principles and literature in the field. Addition-
ally, it sheds light on the principles and concept of development according to the view of 
different researchers, and on the role of rural development in making change in economi-
cal and social situations.
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• Third Part: It shows the methodology adopted by the researcher who applied the 
stratified random sampling. The researched individuals constituted 213 out of 760 
individuals who are the total research group benefiting from fair trade in the West Bank 
between 2007-2008. The researcher adopted the descriptive approach in the study 
which depends on describing the phenomenon and analyzing it through various tools to 
gather	information.	The	researcher	used	questionnaires,	interviews	and	his	own	experi-
ence in the field of study.

• Fourth Part: It includes the findings obtained by the applied tools and which cor-
respond	to	the	questions	of	the	research	about	the	role	of	fair	trade	in	rural	sustainable	
development in the West Bank. The validity of the hypotheses and the research tool was 
also examined.

• Fifth Part: It clarifies the most important findings obtained by the research and puts 
forward a group of recommendations. It also includes annexes, tables and applied tools.

Part two

2.1 Literature
In 1968, the United Nations Conference on Trade and Development adopted the motto “Trade not 
Aid” in order to establish fair trade relations with developing countries. At that time, the fair trade 
movement emerged and it was regarded as an anti-imperialism movement. Radical student groups 
started to work against multi-national companies which exploited the farmers and producers of 
developing countries.

The recognition of the motto “Trade not Aid” by the United Nations Conference on Trade and 
Development was regarded as a crucial improvement in fair trade in northern countries. Some 
religious and nongovernmental groups with political orientations such as SERRV International and 
Ten Thousand Villages which is part of Mennonite Central Committee. These organizations started 
during 1946-1949 to develop fair trade channel with developing countries. Most of the traded 
products were handicrafts sold in churches and exhibitions.

Fair trade at that time was only restricted to providing financial aid to producers by buying their 
products,	regardless	of	the	importance	and	quality	of	products	themselves.	It	is	apparent	that	
Palestine benefited from fair trade in the 1940’s where some women in Hebron area produced 
handicrafts like embroideries and baskets and sold them to Mennonite Central Committee. This 
organization documented this fact in its literature.

In 1965, Oxfam-UK launched a program called “Aid by Trade” which was dedicated to importing 
handicrafts and selling them in Oxfam world-shops. Other volunteers in the Netherlands inaugu-
rated	a	world-shop	and	promoted	the	fair	trade	idea.	Consequently,	fair	trade	shops	started	to	
emerge in Western Europe.

From 1960 until 1970 important developments took place in the fair trade movement in terms of 
opening markets for products coming from developing countries. Thousands of volunteers suc-
ceeded in selling coffee, imported from Angola and Nicaragua, in churches, shops and houses. 
It was clear that the fair trade activists wanted to deliver a message which says that marginalized 
producers in developing countries must have the opportunity to enter the international markets 
and must have an access to sustainable development. Fair trade developed in that period and 
aimed not only to increase the sales but to stand firm against exploitation and to promote the 
concepts of Nelson Mandela and Nicaraguan rebels who called for freedom, independence and 
fair markets.

Based on the introduction above, it can be argued that the principles and concept of fair trade 
were	a	method	to	convey	a	political	message	against	imperialism	and	exploitation,	to	secure	equal	
opportunities for all, and to achieve sustainable development.
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2.2 The Palestinian Context
Perhaps the Palestinian situation is a true testimony of injustice. The Palestinians have been under 
brutal occupation which aims to uproot Palestinians from their land to confiscate it and to make 
the Palestinians refugees even inside their own homeland. At the same time, Palestinians are re-
placed with settlers coming from all over the world, which is a context that has never happened in 
any form of imperialism through the history. Furthermore, the Israeli occupation is still attempting 
to annul the Palestinian identity, culture and civilization.

The Israelis have practiced all forms of killing, destruction, land confiscation, settlement construc-
tion, building apartheid walls to achieve their goals. The latest Israeli assault in Gaza Strip in 2009 
resulted in killing and injuring more than 7,000 Palestinians, destruction of thousands of houses, 
wide areas of agricultural lands and infrastructure. But in spite of this, the Palestinians still believe 
in comprehensive and just peace and struggle to achieve this goal. Based on this, fair trade for 
Palestinians is a means to support them remain steadfast against occupation and to strengthen 
their capabilities.

2.3 Between Tardiness and Development
Development Economy is a new approach of economics. It emerged in the 1940’s but authors 
were late in researches in the field. The Arab region suffered from imperialism in that period and 
when they became independent they were confronted with many obstacles obstructing their deve-
lopment.

Tardiness is the antonym of development. Calling some countries in terms such as retarded, or de-
veloping has been embarrassing for the peoples of those countries, because not only such terms 
imply the technological and economical tardiness but also the social and cultural. This is especially 
embarrassing for countries which are considered the nativity of civilization such as the countries 
around the Nile, Euphrates China and India. The terms to describe these countries developed 
and such terms like “Third World Countries”, “Developing Countries” and even “Poor Countries” 
started to be used. On the other hand, the economic experts differentiate between economical 
growth and economic development. Economic growth mean the actual growth in national domes-
tic product and in the individual’s portion of this growth within a given period of time (MEIER 2001). 
Still economists differentiate between three kinds of economic growth:

•	Spontaneous	growth:	which	happens	without	scientific	planning	or	interference	from	
the state. It’s achieved due to the efforts of the private sector “Capitalism”.
•	Planned	growth:	which	happens	due	to	comprehensive	planning	for	the	resources	and	
needs of the country “Socialism”.
•	Sudden	growth:	which	happens	due	to	urgent	or	temporary	situations	in	other	coun-
tries, like wars (Karam 1980).

The concept of economic development is more comprehensive and it implies more than
the increase of income per capita over a given period of time. Economic growth reflects
the	quantitative	aspect	while	the	economic	development	involves	growth	in	addition	to
the change in the economic structure, relations among parts of national economy, rates

of investment, development of human resources, production capacity of national
economy, development of production methods, employment of technology,
improvement of production process. All these aspects are ongoing and are not restricted
to a given period of time (Shafe’i (1989 يعفاش)

Dr. Kathim Habib defines economic development as “a process which aims to achieve radical and 
comprehensive change in the framework of current economic system, the economic structures, 
the national economy, and the class structure of the society” (Habib 1991, Economic Develop-
ment)

Sustainable development doesn’t destroy the development but protects the natural systems which 
support life and the opportunities of recent and upcoming generations.
Social and economic development aims to increase the national product which involves
the total income of production elements which are wages, capital interest, and organized
profit. (Tadros (1984 سوردات)

Concerning Palestine, the developmental programs and plans adopted by the Palestinian Autho-
rity in 1994 gave special importance to the social element which is still lower than the economic 
element, but still costs 20% of the investment size. The three-year development plan of 1998-2001 
focused on many social issues like women, detainees, refugees, children and handicapped peo-
ple. But this plan was stuck in 2000 because of the Palestinian uprising “Intifada” and the Israeli 
invasion of the West Bank and Gaza Strip (Birzeit Report 2001, 81). In order to conduct a strategic 
development plan, there must be a political stability which secures the needed tools to execute the 
strategy.

In order to execute a strategy in a specific country, it is a must to create a leadership that’s capa-
ble of securing participation, affirms the independence among authorities and ensures the rule of 
law. The following two factors should be made available:

•	Create	a	regional	leadership	to	manage	development	which	can	to	establish	a	developmental	
entity and secure it.
•	Do	the	hard	work	which	is	necessary	to	change	the	attitudes	of	local	management,	to	comple-
ment its roles and to empower it do its duties in local and regional development.

2.4 Final Objectives of Development
Founders of the balanced growth theory, Narks and Rosenstein, affirm that making a
comprehensive and radical change in the shape and tools of production can only be
achieved through manufacturing. They affirm that, to achieve the final objectives of
development, intermediary objectives should be achieved first. Manufacturing is the most
important one. (Al Samman 1992 نامسلا ). The following should be achieved to reach
development:

•	The	state’s	political	independence	which	involves	decision	making,	and	ending	the	
dominance of certain social classes and political entities which are connected with 
imperialism.
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•	Economic	independence	and	the	ability	of	the	state	to	run	its	national	economy	in	a	
direct manner.
•	Social	change	which	leads	to	the	emergence	of	a	new	leadership	that	replaces	the	
leadership which is connected with imperialism.
•	Free	the	external	trade	from	restrictions	and	make	sure	it	meets	the	national	needs.	
Simultaneously, the exports should be superior to imports.
•	Develop	the	social	and	economic	structures.
•	Have	the	people	involved	the	developmental	process.
•	The	presence	of	social	and	official	leaderships	believing	in	development.
•	Based	on	the	above,	the	final	objective	for	development	can	be	summarized	by	mee-
ting the material and spiritual needs of humans.

2.5 The International Emergence and 
Evolvement of Fair Trade
The international fair trade movement emerged and evolved as follows:

•	1940:	Oxfam	GB	and	Ten	Thousand	Villages	set	the	cornerstone	for	fair	trade	by	selling	
products coming from marginalized communities in eastern Europe countries which were 
affected by World Wars.
•	1959:	The	British	started	boycotting	South	African	products	following	a	call	from	natio-
nal South African actions which were against apartheid. It was evidence of the power of 
consumption and how it could be employed to achieve social justice and global change.
•	1964:	Oxfam	GB	inaugurates	the	first	fair	trade	organization	and	first	worldshop.
•	1967:	The	establishment	of	first	fair	trade	importing	organization	in	the	Netherlands;	
Fair Trade Original.
•	1979:	Traidcraft	organization	was	established	in	the	UK.	It	called	for	justice	in	interna-
tional trade and worked on promoting marketing fair trade handicrafts through churches 
and post offices.
•	1986:	The	emergence	of	coffee	producing	cooperatives	in	Mexico	“UCITI”	which	
started to negotiate with a Dutch organization “Solidaridad” in order to sell coffee on fair 
trade bases.
•	1988:	The	collapse	of	international	trade	agreements	concerning	coffee	and	the	
establishment o Max Havelaar in the Netherlands which worked on labeling fair trade 
products. The first labeled product was coffee whose sales increased remarkably.
•	1990:	Max	Havelaar	established	in	Belgium	the	criteria	for	labeling	fair	trade	products.
•	1991:	Marketing	the	first	fair	trade-labeled	product;	coffee.
•	1992:	Fair	trade	labeling	starts	in	France,	Switzerland,	Germany,	Austria	and	Luxem-
bourg.
•	1993:	PARC	in	Palestine	starts	exporting	fair	trade	Palestinian	products	to	Europe.
•	1994:	The	British	Common	Council	starts	consuming	fair	trade	coffee.
•	1997:	Transfair	Canada	was	established	and	the	fair	trade	concept	was	promoted	in	
North America. FLO was established to set the criteria for granting labels.
•	1998:	Transfair	USA	was	established	which	meant	that	the	biggest	importing	country	
of coffee started to recognize fair trade. Also, the Netherlands fair trade market started 
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selling fair trade banana from Ghana and Ecuador.
•	1999:	Granting	the	first	fair	trade	label	to	a	producing	organization	in	Mexico	“Com-
mercio Justo”. The fair trade sales in the UK mounted up to 22 million US dollars.
•	2000:	FLO	members	replace	their	different	fair	trade	marks	with	a	unified	label.
•	2003:	Granting	fair	trade	certificates	for	producers	in	South	Africa.	FLO-Cert	was	esta-
blished and started to provide certification services for producers and importers.
•	2004:	Labeled	fair	trade	products	annual	sales	reach	141	million	US	dollars.	The	big-
gest retailers in UK start selling fair trade products. Coop Switzerland sells fair trade 
bananas. The total fair trade sales globally exceeds one billion US dollars.
•	2005:	Cotton	producers	become	involved	in	fair	trade	or	the	first	time.	658	McDonalds	
restaurants in the USA start selling fair trade coffee. FLO initiative reaches Switzerland 
and New Zealand.
•	2006:	The	EU	adopts	a	resolution	recognizing	the	benefits	of	fair	trade.	Marks	and	
Spencer in the UK sell 100% of its sales of coffee and tea to fair trade. Hotels in Swe-
den including Hilton, Scandic, Ryan Air and Dunkin start sourcing fair trade coffee only. 
Global fair trade sales exceed 2 billion US dollars.
•	2007:	569	organizations	and	cooperatives	in	57	countries	become	involved	in	fair	
trade. Fair trade sales of fresh fruits increase. The producer networks in Asia, Africa and 
Latin America become shareholders of FLO.
•	2009:	The	European	Parliament	declares	that	it	will	consume	fair	trade	Palestinian	olive	
oil, which is exported by PARC, in its facilities in Brussels and Strasburg which was an 
indication of solidarity with the Palestinian people. Also, the Palestinian Fair Trade Net-
work was established.

2.6	What	is	Fair	Trade?
It is a concept that emerged in 1940’s and developed gradually until this day. It is a way to ensure 
the rights of marginalized producers and workers around the world, to help them move from a 
weak position to a stronger economic situation, and to support them to develop their social and 
economic conditions. This is accomplished by providing them with fair prices for their products 
which cover the production cost and ensures a profit margin for producers (FLO 2006). The fair 
trade philosophy came to light as a reaction against capitalism and the exploitation of producers in 
developing countries.

2.7 Fair Trade Principles (IFAT 2006)
* Creating Opportunities for Economically Disadvantaged Producers.

•	Transparency	and	Accountability:	The	organization	is	transparent	in	its	management	
and commercial relations
•	Trading	Practices:	The	organization	trades	with	concern	for	the	social,	economic	and	
environmental well-being of marginalized small producers and does not maximize profit 
at their expense.
•	Payment	of	a	Fair	Price
•	Child	Labor	and	Forced	Labor:	The	organization	adheres	to	the	UN	Convention	on	the	

Rights of the Child, and national / local law on the employment of children. The organi-
zation ensures that there is no forced labor in its workforce and / or members or home 
workers.
•	Non	Discrimination,	Gender	Equity	and	Freedom	of	Association:	The	organization	does	
not discriminate in hiring, remuneration, access to training, promotion, termination or 
retirement based on race, caste, national origin, religion, disability, gender, sexual orien-
tation.
•	Working	Conditions:	The	organization	provides	a	safe	and	healthy	working	environment	
for employees and / or members.
•	Capacity	Building:	The	organization	seeks	to	increase	positive	developmental	impacts	
for small, marginalized producers through Fair Trade.
•	Promotion	of	Fair	Trade:	The	organization	raises	awareness	of	the	aim	of	Fair	Trade	
and of the need for greater justice in world trade through Fair Trade.
•	Environment	Organizations	which	produce	Fair	Trade	products	maximize	the	use	of	
raw materials from sustainable managed sources in their ranges, buying locally when 
possible.

2.8 Main International Fair Trade 
Organizations

The most important international fair trade organizations are:

2.8.1 International Fair Trade Association IFAT
IFAT was established in 1989 by a group of organizations which believe in the concept and philo-
sophy of fair trade and its role to alleviate oppression from the shoulders of small-scale producers 
in developing countries. It aims to improve the producers’ living conditions by respecting their 
rights and promoting fair trade. In 2008, the official name of IFAT was changed into WFTO (World 
Fair Trade Organization). All organizations which meet the criteria of membership have the right to 
be a member. Currently, there are more than 300 members from more than 60 countries.

2.8.2 The Fairtrade Labeling Organization (FLO- Germany)
FLO aims to improve the conditions of small farmers and workers by offering fair trading systems. 
It was established in 1997 and is divided into 20 initiatives. FLO issues a fair trade label for produ-
cers in more than 50 countries in Africa, Asia and Latin America.

2.8.3 FLO-EV
It is the branch of FLO which sets the standards for producers’ products to ensure that they get 
fair deals through labeling their products. However, they have to adhere to the rules of FLO-EV.

2.8.4 FLO-Cert
It the branch of FLO which carries out inspection and audits on producers, processors, exporters 
and importers to make sure that they adhere to the standards. FLO-Cert issues certificates for the 
organizations once they adhere to the standards. FLO was established because it believes that 
producers should have fair prices for their products. Also, many people, including consumers, 
believe in that principle as well and they offer high prices for producers. When the producers and 
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importers adhere to the standards set by FLO-Cert, their products will be able to bear the FLO 
logo and then consumers can buy the products and be sure they are fair trade.

2.8.5 Network of European World-Shops
It was established in 1994 under the umbrella of 15 worldshops in 13 European countries.

2.8.6 European Fair Trade Association EFTA
It was established in 1990 and it involves many fair trade European organizations which import fair 
trade products from marginalized groups in Asia, Africa and Latin America. It aims to better promo-
te fair trade and issues annual publications on fair trade and its impact on developing the produ-
cers’ communities in developing countries. In 1998 FTNE was established from IFAT, FLO, NEWS, 
EFTA as a nongovernmental organization which aims to create conformity in fair trade standards, 
to	develop	quality,	and	to	advocate	for	fair	trade	on	the	political	level.
FTF was established by American and Canadian wholesalers and retailers who are active in fair 
trade. FTF connects its members with producing cooperatives and works as a source of informa-
tion and networking. (Wikipedia, 2008)

About the Palestinian context, Palestinian Fair Trade Platform (PFTP) was founded in March 2009 
through an initiative by a group of fair trade organizations in Palestine. The establishment of PFTP 
was declared during the second fair trade conference which was held in Al Zababdeh town, Jenin 
governorate, in Naim Khader center. The member organizations are PARC, UAWC, PFU, HLCS, 
FTDV, and Oxfam GB as a supporter. The membership will be open to all organizations and coope-
ratives abiding by fair trade principles, standards and philosophy. PFTP is considered the first fair 
trade network on the Arabic level. It intends in 2009 to contribute to creating an Arab Fair Trade 
Network.

2.9	What	does	a	fair	price	mean?
Fair price ensures a life in dignity for producers. It covers the production cost in addition to a profit 
margin and it supports the producer to make better plans for future. The buyer pays a fair price re-
gardless of the decline of the product price due to the market demand. The buyer pays a minimum 
price and a premium price.

The developmental dimension lies in this policy. Organizations like FLO-Cert verifies that produ-
cers obtain a minimum price which is set after FLO-EV conducts a cost study for the product in 
order to ensure that producers can obtain a price that, at least, covers the production cost.

2.9.1 The Premium Price
it is a separate amount of money paid to producers in addition to the minimum price. The premium 
price is used for improving the lives of producers and their families and to develop their local com-
munities and cooperatives. It can also be invested in improving the work of the cooperative. In 
order to ensure that the cooperatives use the premium price in a correct manner, there should be 
an elected committee within the cooperative which runs the premium (FLO-EV 2007). Usually, the 
premium	price	equals	5-15%	of	the	minimum	price	and	it	is	paid	to	producers	once	they	sell	their	
produce to the exporter or importer who should submit reports to FLO-Cert including the following 
details:
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•	Quantity	of	sold	fair	trade	products
•	Price	received
•	Amount	of	due	premium	price

The cooperative doesn’t need to have a separate bank account for the premium price, hence, it 
should indicate that the premium is being handled in a transparent way. But still, it is possible to 
have a separate bank account for the premium price.

In order to verify if local fair trade organizations adhere to this pricing policy, the researcher met 
with the Director General of UAWC, Mr. Khalid Hidmi, who showed that “FLO-EV entrusted a local 
consultant in 2008 to conduct a cost study for virgin, extra virgin and organic olive oil. The con-
sultant conducted an objective and scientific study and the prices were set. Also, the cost study 
was discussed in a workshop held in May 2008 in Ramallah with the presence of all concerned 
Palestinian organizations like, PARC, UAWC, PFU, PFTA, Zaytoun cooperative, Palestinian olives 
and olive oil council, FTDC, PalTrade and the Palestinian Ministry of Agriculture, representatives 
of FLO-EV and others. This was considered a distinguished achievement which contributes to 
strengthening transparency between producers and consumers and expand the horizons for ex-
porting more products to fair trade markets, since the olive oil will bear the FLO logo”.

The researcher had a meeting with the Director of PFU, Issa Shatleh, about the possibility for pro-
ducers to obtain the FLO certification. Issa Shatleh clarified that producers should be involved in 
cooperatives which can apply to FLO-Cert to be certified. The cooperative should abide by the fair 
trade principles and should be within the category that meets the standards as small producers. 
Usually, if cooperatives cant do this process they can be assisted by a local person from establis-
hed fair trade organizations. When they apply, they get audited by an inspector from FLO-Cert who 
usually make field visit to producers. Then they can have the certificate which helps them sell their 
produce, which is FLO labeled, more easily in international fair trade markets. Usually, there should 
be fees paid to FLO-Cert for this service.

2.9.2 Is the producer an exporter? What’s the mechanism?
The	researcher	asked	this	question	to	Mr.	Khalil	Shiha,	Director	General	of	PARC,	who	said	that	
“until this moment farmers within cooperatives still in short of abilities and infrastructure to export 
directly to fair trade organizations. However, PARC is working to achieve this objectives, and there-
fore, has designed programs and plans to develop the organizational and production capacities of 
farmers. What’s happening now is that local fair trade organizations like PARC, UAWC, PFTA and 
others are assisting cooperatives in exporting their produce since they have the needed infra-
structure	and	expertise.	This	includes	filling	stations,	packaging,	quality	supervision	and	human	
resources. I believe it is important that this rule be played in future by farmers”. When asked about 
the criteria for local fair trade organizations to be a mediator, Mr. Shiha said that “these
organizations should have legal trading entities and should, for example, be certified by FLO-Cert 
to make sure they don’t exploit farmers, to ensure their transparency, respect of fair trade prin-
ciples, targeting small-scale producers only, to be transparent with producers about the pricing 
policies and the real cost of exporting. The mediatory organizations should also apply formally to 
the cooperatives to work as their mediators. The cooperatives can accept to have a specific orga-
nization as its mediator by informing FLO-Cert officially to adopt that organization as an exporter 
abiding by the principles and standards of fair trade”.

Mr. Mahmoud Al Qadi, head of East Bani Zeid Cooperative for the Production of Organic Olive 
Oil in Ramallah governorate, says “we have been selling our produce to fair trade organizations 
in Europe and North America for fair prices. This has made revenue that is 30% above the reve-
nue which could be generated in the local market. At the beginning, we were only 13 farmers and 
now we are 37 farmers who are all dedicated to organic production and fair trade. This work has 
enabled	us	to	rent	a	headquarters	for	the	cooperative,	support	a	kindergarten	in	the	village,	buy	
8 computers, and obtain training on different computer applications. Currently we are working on 
building warehouses for the cooperative and we own stainless steel tanks for storing 3-40 tons of 
olive	oil	under	conditions	preserving	its	quality.

Through fair trade, we have made an extraordinary step and the cooperative now has an important 
and influential role in the village. Fair trade doesn’t only mean a fair price but it is a movement that 
causes radical change for our way of life and work. Now we enjoy more democracy in the coope-
rative which is considered a model for many cooperatives in the area. Two years ago, our olive oil 
obtained a first-class certificate in a competition in Italy, which shows out dedication to improve 
the	quality	of	our	produce.	We	are	proud	of	it”.

Al Qadi added that “Palestinians need more justice, not only fair prices, but dignity and the end of 
occupation which hinders development and creativity”.

“Fair trade is not just a product being bought by consumers, it is also the story of the producer’s 
life” (Giorgio Dal Fiomi, CTM 2009)

“Fair trade is eventually trade but it respects the dignity of producers and provides them with reve-
nue helping them to better plans for future”. (Leo Ghysels, Oxfam Wereldwinkels 2006)

2.9.3 Democratic decision about the use of the premium price
As the researcher was interviewing producers, he met with Mr. Bakr Hammad, a member in Farkha 
Cooperative for the Production of Organic Olive Oil. When asked about the mechanism of using 
the premium price, Mr. Hammad noted that “the cooperative should hold meeting for all members 
to discuss what is needed to improve the cooperative and the local community. It could take more 
than one meeting to reach a decision on how to use the premium price. In general, the premium 
price should be used directly in improving the agricultural activities like investing the money in 
buying a tractor or agricultural tools. It could also be used to benefit the local community like sup-
porting education or renovating the water network in the village etc.

It is also important for the suggested activity to be achievable, based on the amount of the pre-
mium price. Of course, FLO-Cert can make sure that the premium price is used according to the 
related standards. It is normal for FLO-Cert to ask the cooperative to justify the use of the premi-
um, because consumers could be interested to know how the cooperatives invested the premium 
that they pay”.

2.9.4 A Summary about fair trade organizations in Palestine
2.9.4.1 Palestinian Agricultural Relief Committees - PARC
PARC emerged from the huge voluntary movement that prevailed and characterized the scene 
(National Committees for Voluntary Movement) in the Palestinian Territories in the late 1970s 
and early 1980s. It was formed by a group of agronomists, agricultural engineers, pioneer 
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farmers and vet doctors who were active in the voluntary movement and who were convinced 
that forming specialized agricultural voluntary groups will serve the farmers, Palestinian agricul-
tural sector and national goal of protecting the land in a better way.

PARC was founded in 1983 in response to the lack of agricultural extension services for 
Palestinian farmers. This sector was intentionally ignored by the so-called Israeli Civil Adminis-
tration – Agricultural Department, hoping that Palestinian farmers will desert their land and thus 
make it an easy target for confiscation. The volunteers who established PARC kept working 
for 4 consecutive years and didn’t receive any external funds. PARC received the first grant 
at the end of 1986 from the Palestinian Welfare organization which was used to cover some 
running costs and carry out some projects and activities. In 1987, PARC issued its first financial 
budget.

PARC kept organizing consultancy workshops and its operation expanded in 1987 upon the 
start of the first Palestinian Intifada. At that time, popular organizations played a major role in 
supporting people. Unlike other organizations, PARC gained exceptional appreciation from the 
communities since it worked directly with local committees and provided every possible tech-
nical and agricultural support. PARC reinforced the idea of house economy and its importance 
in that period. It worked on planting trees and encouraged farmers to make home gardens, 
distributed in-kind support for poor families etc.

With time, PARC operation expanded and its projects supported more farmers, and conse-
quently,	it	became	one	of	the	biggest	Palestinian	nongovernmental	organizations	which	care	
about rural development. Although PARC became a well-established organization, it kept 
cooperating with volunteers who are now 6476 volunteers in almost all areas. PARC also em-
ploys 130 and provides services to around 61950 beneficiaries according to its annual report of 
2000.	it	is	worth	mentioning	that	the	voluntary	work	in	PARC	equals	120%	of	the	paid	work.
Fair Trade Department is one of the departments constituting PARC. It aims at organizing the 
efforts of agricultural cooperatives of farmers and women to improve their socioeconomic 
situation	throughout	developing	their	production	capacity	and	improving	the	quality	of	their	
products. It started its operation around 15 years ago. The total number of farmers and coope-
ratives who benefit from its marketing services exceeds 3000, according to the 2008 records. 
The department exports olive oil (virgin, extra virgin and organic), dates, almonds, couscous, 
herbs, and olive oil soap to numerous organizations in Europe, USA, Canada and Japan, New 
Zealand and Egypt in addition to its operation in the local market. The exports in 2008 moun-
ted up to 1.7 million dollars, with an increase of 30% of 2007.

2.9.4.2 Union of Agricultural Work Committees - UAWC
UAWC was established in 1986 in response to the vulnerable socio-political circumstance 
of farmers that resulted from occupation policies in confiscating lands and water in the early 
eighties and therefore directly harmed the interests of farmers and Palestinians. The Union was 
founded as a non-profit organization by a group of volunteers and agronomists. The priorities 
of the Union at the beginning focused on struggling with the Israeli Occupation’s procedures 
that marginalized agriculture and destroyed the infrastructure of Palestinian agriculture. The 
Union in its early days depended on volunteers completely in addition to forming agricultural 
committees in the WB and GS to set the priorities of farmers and help the Union in implemen-
ting its programs and community activities. In 1991 the Union received its first funding and 
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hired three full time employees, two part time employees, in addition to 15 volunteers. Then 
the Union started to develop its basic law and its financial and administrative systems while its 
activities focused on olive oil marketing, agricultural extension and land reclamation. In 1993 
the Union developed its organizational structure, consisting of a general assembly, board of 
trustees, general director, and two executive directors, one in the WB and another in GS, in 
addition to administrative and financial coordinators, and activities employees. From 1993 to 
1997, the Union developed its projects, programs and its working staff members and thus, the 
number increased to reach 13 male and female employees in the WB and 20 in the GS. The 
Union’s activities focused in this time on reclamation of lands, agricultural extension, marketing 
and implementing projects to create job opportunities in the agriculture sector. From 1997-
2000 the Union developed its organizational structure and built funding relations and partner-
ships, and its services expanded to reach new villages and communities. There was also an 
expansion in its activities to include animal breeding and care, education, and managing water 
resources. At the end of this period, the Union consisted of 29 male and female employees 
in the WB and 23 in GS. During the current Intifada ( from the beginning of this century) and 
after the deterioration of the economic circumstance of the majority of Palestinians and mainly 
farmers, a change occurred on the nature of the Union’s programs as emergency projects 
became the bulk of its work. The Union thus worked during this period on projects to create 
job opportunities and distributing production inputs to farmers, supporting house gardens, 
house economy, providing drinking water resources for farmers and countryside inhabitants, in 
addition to programs of distributing aid, and work for food.

2.9.4.3 Fair Trade Development Center - FTDC
The Fair Trade Development Center - FTDC is an initiative launched by the Institute For Com-
munity Partnership (ICP) - Bethlehem University to invest its resources for the benefit of Pa-
lestinian small businesses and producers by providing them with knowledge and training and 
assist them in joining the International Fair Trade Movement.

Objectives of the FTDC

The objectives of the FTDC include the following:
•	To	introduce	fair	trade	principles	and	initiatives	to	Palestinian	small	producers	and	
businesses.
•	To	support	cooperatives	and	producer	groups	to	meet	the	requirement	of	the	Internati-
onal Fair Trade Association (IFAT) certification.
•	To	enable	the	Palestinian	fair	trade	movement	to	benefit	from	the	growing	global	fair	
trade market, and network with the regional and international fair organizations.
•	To	provide	training	and	capacity	building	in	several	needed	areas	including	manage-
ment, strategic planning, and marketing.

2.9.4.4 Holy Land Cooperative Society - HLCS
The Holy Land Handcraft Cooperative Society was established in 1981 as a means of counte-
ring the deterioration of the local handicrafts industry brought about by occupation, which had 
begun to impact the handicrafts trade by the late 1970s. The Cooperative sought to do this by 
encouraging coordination between local independent producers and businessmen, establi-
shing joint projects and facilitating cooperative problem solving.

In its early phase, the Cooperative aimed to help the craftsmen and the tourist industry to 
overcome the financial problems caused by seasonal marketing and by slow tourist seasons. 
Its founders also planned to develop strategies to facilitate the direct import of raw materials 
and to improve marketing strategies, locally and abroad. The Cooperative was registered ac-
cording to the Jordanian Law (#17) of Cooperative Associations on May 21, 1981. In 1990, its 
membership was comprised of 36 shareholders, most of them local owners of workshops and 
souvenir shops.

During the first period of its existence, the Cooperative Society focused its efforts on the esta-
blishment and expansion of its own shop as a vital instrument to support members and small 
workshop owners during slow tourist seasons. However, due to financial limitations, its ability 
to purchase handcraft articles from producers during off-season remained lower than had been 
hoped. HLCS is a member of IFAT.

2.9.4.5 Palestinian Fair Trade Association – PFTA
PFTA is a union composed of different cooperatives, filling facilities and exporters. It was 
established in 2004 in Jenin city, north of Palestine. Fair trade for PFTA is a means of social 
and economic empowerment – a dignified living for farmers who have not had access to the 
outside world. It also aims to reinforce social responsibility in the production process and trade 
in Palestine through respecting fair trade principles.

2.10 International fair trade market
In 2001, the international fair trade movement adopted the following definition for fair
trade “fair trade is a trading partnership, based on dialogue, transparency and respect,
that	seeks	greater	equity	in	international	trade.	It	contributes	to	sustainable	development
by offering better trading conditions to, and securing the rights of, marginalized
producers and workers – especially in the South. Fair trade organizations, backed by
consumers, are engaged actively in supporting producers, awareness raising and in
campaigning for changes in the rules and practice of conventional international trade.
(IFAT 2001, FOX AND VORLEY 2006, p.40, PIERRE 2007, p.11)

The fair trade concept has gained support from different international organizations such as 
Oxfam, Amnesty and Caritas, from leftist organizations seeking to change the unfair international 
trade policies, from churches, and even from some politicians and economists. In January 2009, 
the EU parliament decided to use fair trade Palestinian olive oil exported by PARC in their res-
taurants and cafes in Strasburg and Brussels. That decision was an indication of solidarity with 
fair	trade	and	Palestinian	farmers.	It	also	indicates	the	high	quality	of	Palestinian	olive	oil	and	the	
credibility which PARC has achieved on local and international levels.
In 2007, the global fair trade sales increased with 47% and mounted up to 3.62 billion US dollars. 
(FLO, 2007)
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2.11 Fair Trade in PARC 
(growth, vision, needs, and justifications)
In order to fully understand the role of Palestinian nongovernmental organizations in fair trade, the 
researcher conducted a case study about most active and leading organization in the fair trade 
field in Palestine, which is PARC. The researcher tried to find out the reasons behind PARC’s adop-
tion of fair trade and its operation in the field for more than 17 years. He also tried to identify the 
stages of fair trade development in the vision of PARC and how it intersects with the concept of 
rural sustainable development. The researcher met with Mr. Mohamed Hmidat, one of the founders 
of	the	fair	trade	department	of	PARC	and	who	works	as	a	quality	manager	in	the	department.

2.11.1 Historical development of fair trade in PARC
Upon the establishment of PARC in the 1980’s, the concept of popular and fair marketing was 
there. PARC supported the farmers to be organized in cooperatives in order to develop their pro-
duction and advocated for the house economy systems. For example, the home garden project 
was conducted as a means in the first Intifada to enhance the steadfastness of farmers in rural 
areas again the Israeli occupation procedures which aimed to break the power of farmers by impo-
sing curfews, closures, checkpoints and declaring wide areas of the rural areas as closed military 
zones.

Based on these circumstances, PARC established many cooperatives in the rural areas including 
women cooperatives and provided them the training and capacity building programs in food pro-
cessing, filling, packaging, and marketing. It also supported them to start income-generating small 
projects to contribute to increasing the income of rural families. More than 20 women cooperatives 
were established and started producing jams, pickles, herbs, couscous and dried fruits and vege-
tables.	Consequently,	it	became	critical	for	PARC	to	provide	them	with	marketing	services	to	sell	
these products in local shops and exhibitions.

By the end of 1980’s and beginning of 1990’s, marketing became one of the activities done by 
PARC	which	secured	all	the	necessary,	but	simple,	equipments	and	facilities	needed	for	that	
purpose such as warehouses, distribution car, and staff. This developmental process of marketing 
continued in the local market. In 1994, PARC started cooperating with European fair trade orga-
nizations which were keen to support the Palestinian farmers and secure fair prices for them. The 
sales have been developing since 1994 until this moment. The table below shows the scale.
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Table: 12. Development of fair trade sales of PARC (1995-2008)

At the beginning of 2006, fair trade concept developed in PARC as an alternative for agricultural 
marketing. Fair trade department was officially established in order to complement the develop-
mental role of PARC in its different programs and activities.

2.11.2 Vision
During 17 years of work, the fair trade department’s activities developed and it expanded its 
partnerships with international fair trade organizations in Europe, North America, Japan and New 
Zealand (22 partners). It developed the infrastructure and human resources who reached to 14 (7: 
cadre	–	7:	contracted)	and	who	fill	all	the	required	specialties.	In	addition,	there	are	15	seasonal	
workers.

The department believes that the main factor in improving the competitive abilities for Palestinian 
products	and	increasing	their	share	in	local	and	international	markets	lies	in	developing	the	quality	
of the products, reducing the production costs, and offering distinguished services for partners. If 
achieved, this will necessarily lead to developing the agricultural sector by increasing its income 
and increasing and investment in the field. As for self sustainable development, the department 
was able to fund its running and operational cost through its financial policies which help the de-
partment to keep its operation and achieve its strategic objectives.

•	Development	of	quality	is	the	key	to	success:	this	was	a	motto	adopted	by	the	depart-
ment and which always guided it. In its attempt to transform this motto into a real me-
thod of work, the department exerted efforts in developing its human resources, invested 
in infrastructure, and set promotional plans to reach an advanced level in developing the 

Palestinian	agricultural	produce.	It	was	the	first	in	Palestine	to	obtain	a	quality	certificate	
from the Palestinian Standards Institute and to be a member in IFAT (currently called 
WFTO). The membership in WFTO affirms the department’s commitment to fair trade 
principles, philosophy and standards. Furthermore, the department obtained the organic 
certification for olive oil and became a leading Palestinian entity exporting organic olive 
oil to France, UK, Belgium, Switzerland, USA and Canada. In 2007, the department star-
ted working on a rehabilitation program to get the ISO22000 certificate and HACCP. It 
was granted those certificates in the beginning of 2008. the human resources were also 
trained	to	handle	the	new	requirement	of	this	modern	quality	system.	In	addition,	the	
department	established	microbiological	lab	to	ensure	the	quality	of	agricultural	products.

•	The	need:	It	springs	from	the	department’s	role	in	handling	the	output	of	the	develop-
mental process, which is the product that makes up the real factor ensuring sustaina-
bility for any developmental project. The department also plays a major role in securing 
post harvest services like filling, packaging, product development, warehouses, logistics 
and marketing so as to reach a produce that makes the highest revenue for farmers by 
creating a value added for the produce. Also, the department achieves this by raising 
awareness	among	farmers	about	he	importance	of	quality	development	to	enhance	the	
competitive	abilities	for	their	produce,	to	acquire	a	better	market	share,	and	to	get	a	fair	
price. Such services are complementary and integrated with the programs and activities 
of PARC.

* Justifications include:
o Shortage of developmental programs executed by governmental and nongovernmen-
tal organizations.
o Encourage the private sector to invest in he agricultural sector through proving suc-
cessful models.
o Marketing the Palestinian agricultural produce with modern methods meeting the 
demand of consumers and enhancing the status of Palestinian produce in local and 
international markets, which is a main demand for farmers.
o The accelerated growth of the international fair trade market and the increasing popu-
lar awareness of the importance of fair trade as a means of solidarity with marginalized 
producers in developing countries who are usually exploited by capitalist companies.
o The solid partnerships which PARC built through its fair trade department with nu-
merous international fair trade organizations, which reinforced the wise developmental 
vision of the organization.
o Marketing has a major share in the developmental process since it secures the reve-
nue which insures the sustainability of development and helps increase the investments 
in the field.
o The integration in the developmental process since fair trade makes up a basic chain, 
as proven by PARC’s experience.
o The best method to organize farmers in specialized cooperatives confirming the im-
portance of cooperative work in achieving socioeconomic benefits. Order is the key to 
any developmental process.
o The revenue generated through fair trade activities enhances farmers’ steadfastness 
on their land and increase their material and human investments.

•	The	marketing	channel	for	fair	trade	products	(for	example,	olive	oil)
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Table 2.2 Marketing channel - PARC

Farmer -Harvest

Press

Storage in cooperative

Filling and packaging station

Local Fair Trade org

Seaport - shipping

Int. fair trade org

Worldshops- retailers

2.12 The Palestinian Agricultural Situation 
(Context and figures)

The fair trade development in the last ten years in Palestine had its reasons and justifications. The 
agricultural sector was one of the most affected sectors by the Israeli occupation procedures re-
presented by land confiscation, construction of the apartheid wall, denying farmers access to land, 
confiscation of water resources which are already short, preventing farmers from digging wells, 
closing the rural areas and making it extremely hard for farmers to reach central markets in main 
cities, the loss of villagers of their jobs inside Israel, and the lack of developmental intervention 
by governmental and nongovernmental organizations. All these reasons contributed to a leap in 
poverty rates which reached 60% in the whole Palestinian community.

Based on these circumstances, an international solidarity movement emerged to support Pales-
tinian farmers. The solidarity took various shapes, such as rallying with farmers in Ni’lin village 
against the construction of the apartheid wall and supporting farmers in marketing their products 
in international fair trade markets, especially olive oil farmers.

The EU parliament in Brussels and Strasburg took a decision to consume Palestinian olive oil in all 
its restaurants in those cities, which was an indication of solidarity with Palestinians. Also, there 
are popular campaigns in Europe which call for the boycott of Israeli products especially dates and 
herbs, and at the same time, promote and market Palestinian products. This confirms the expan-
sion of solidarity with the Palestinians against the Israeli occupation.

Following are some statistics issued by the Palestinian Central Bureau of Statistics about land use 
and water which has a huge influence on the development of rural areas.

The statistics show that most of the Palestinian lands are planted or can be planted with a per-
centage	of	42.5%	of	the	total	land	area,	equaling	2,559.2	km2	.	Open	land	with	no	plantation	or	
with	unimportant	plantation	equals	29.3%.	Pastures	make	up	around	12.5%,	constructed	areas	
account for 6.6%, and Israeli settlements including the apartheid wall comprise 4.1% of the total 
land (2006).

The planted lands in Palestine are about 1,500.2 km2 , 1164.9 km2 of which are planted with crops 
all year long, 335.3 km2 are planted with temporary crops. Irrigated lands comprise 176.6 km2 and 
rain-fed lands comprise 1,323.6 km2 (2007).

Additionally, the statistics show that 79.8% of Palestinian lands are planted with ongoing crops 
(1.7% irrigated and 78.1% rain-fed).

About the Gaza Strip, the ongoing crops make 53.3% of the total (48% irrigated and 5.3% rain-
fed).
Temporary plantations in the West Bank comprise 20.2% (4.2% irrigated and 16% rain-fed). In the 
Gaza Strip, the temporary plantations comprise 46.7% (29.7% irrigated and 17% rain-fed).

The individual’s share of planted land in Palestine is 309.2 m2 . In the West Bank, the individual’s 
share is 467.5m2 and in the Gaza Strip it is 46.5 m2 . It is also indicated that the northern Gaza 
has the least planted area in comparison with the number of population. The individual’s share is 
19.6 m2 . On the other hand, Salfeet District has the biggest size of planted land in comparison 
with population, where the individual’s share of planted land is 1,371.5 m2 .

The statistics also show that the total production of irrigated lands in Palestine is around 4,713.5 
tons / km2, and that the total production of rain-fed lands in Palestine is around 171 tons / km2 .

Concerning the value of planted land, it is 473.2 thousand dollar / km2 (317 thousand dollars / 
km2 in the West Bank, and 2,212 thousand dollar / km2 in the Gaza Strip). Furthermore, the popu-
lation density has raised in Palestine from 481 individuals per km2 in 1997, to 626 individuals per 
km2 in 2007.

Population density in the West Bank is 416 individuals per km2 . The highest rate was in Jerusa-
lem with 1045 individuals per km2 , and the lowest in Jericho and Jordan Valley district with 71 
individuals per km2 .

In the Gaza Strip, the population density in 2007 was 3881 individuals per km2 , where the highest 
was in Gaza city with 6708 individuals per km2 , and the lowest in Khan Younis city with 2509 
individuals per km2 .

About Israel, the population density in the end of 2007 was 361 individuals per km2 .

The woods in Palestine have an area of 94.3 km2 . Jenin and Tubas governorates have the biggest 
woods areas with 33.2 km2 and 22 km2 respectively.

Nature reserves in Palestine have an area of 5147 km2 , and Jerusalem has biggest nature reser-
ves with 2020 km2 .
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About water:

• Palestinian lands consume around 270 million cubic meters of water annually; 150 mil-
lion in the West Bank and 120 million in the Gaza Strip. Practically, the Palestinian lands 
annual need of water is around 400 million cubic meters. This indicates that the annual 
shortage of water is 130 million cubic meters.

• While a Palestinian consumes 30 – 50 liters per day, an Israeli consumers around 150 
liters per day even in settlements.

• Israel isolated 26 water wells behind the land-grab wall. These wells, with a production 
capacity	of	7	million	cubic	meter,	were	the	main	source	of	water	for	Tulkarim	and	Qalqilia	
governorates.

• Based on Oslo Agreement, the Palestinians should have more water annually (70-80%) 
from the eastern and western basins and the Jordan River. However, Israel didn’t allow 
the Palestinians to obtain water from all those resources, but only from the eastern basis 
which	requires	digging	for	600-1000	meters	underground,	which	sometimes	even	yields	
salty water.

2.13 Fairness and Unfairness in Trade

The brutality of capitalist companies and the absence of fairness in trading have had the biggest 
impact on expanding the gap between the rich and poor around the world, and have been the 
main reason for the inability of small economies to develop in terms of human resources or tech-
nology. The profit generated by developing countries’ producers is very simple in comparison with 
the profit generated by the companies that import the product and sell it in developed countries. 
Sometimes, these companies reprocess the products and sell them again to developing countries. 
For example, coffee, cacao and tobacco are re-sold with a price that is 10-15 times higher than 
the price taken by producers who work day and night with their families all year long. They only get 
an unfairly low price which doesn’t help them develop their socioeconomic situation. Development 
for this marginalized class remains illusion.

Ben Jonson says that one of the most unfair systems in the world is trade which secures all the 
necessities and delicacies of life like sugar, coffee, tobacco, metals used to produce machines and 
others. These materials come from producers who live in conditions which are not even similar to 
the 20th century life. We know this truth but we don’t know how to fix it and how to fix the unfair 
trade system. However, consumption behavior still can make things fairer.

The researcher affirms that cooperative work is the first step to in producers’ capacity building. 
Cooperative work also hinders the exploitation of producers by capitalist companies who aim to 
pay very unfair price for products. An almond farmer from Jenin area, Mr. Ahmad Zaghal, says “we 
had bad experience with traders 10 years ago. They used to deal with us as individual farmers and 
used to buy 1kg of almonds for 7-8 shekels only; a price which doesn’t even cover the production 
cost. Farmers, however, didn’t stop working their land because of social, cultural and nationalistic 
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reasons concerning the protection of land from confiscation. After PARC intervened and urged the 
almond farmers to be organized in a cooperative, we established the “West Jenin Cooperative for 
Fruitful Trees”. We received organizational training from PARC and we became unified in our dea-
ling with traders. When the fair trade department of PARC started promoting and selling almonds 
in international fair trade markets, the price almost tripled. The price now for 1kg of unpeeled 
almonds is 22 shekels. Currently, we are able to invest more in this sector and we are developing 
our socioeconomic situation”.

In many developing countries, cooperatives started to unify themselves to strengthen their position 
in local and international economy. For example, Fenlces is an association that gathers produ-
cers from Chile, Cuba, Mexico, Nicaragua, and Peru. It calls for peace, respect of human rights of 
youth, women and children and it condemns all shapes of discrimination and oppression (Michael 
Brown, 1988).

The producers in developing countries should create coalitions struggling for improving the con-
ditions of small-scale producers in developing countries, and to support their organizational and 
technological capacities. This is a real and effective access to development and a way to dispose 
of capitalist companies.

2.14 From Relief to Economic Support 
(Michael Brown, 1988)
The fair trade concept developed through charitable organizations in developed countries, which 
wanted to move from merely supporting victims of wars, natural disasters and famine to another 
method of support. The idea was to provide those victims with what is needed for them to be 
producers who can market their products in develop countries. This system is more beneficial than 
humanitarian aid. Oxfam UK was one of the first organizations to start working on this idea. Other 
organizations also started to support popular struggle of oppressed people as in Nicaragua, South 
Africa, Guatemala, and Salvador.

Oxfam and TWIN started to target producers in developing countries and providing them with 
production input, and helping them market their produce in rich countries. The first fairly traded 
products were mainly handicrafts. Then other products like honey, coffee started be traded on fair 
bases.
These organizations marketed fair trade products in rich countries through catalogues distributed 
to consumers by post, and they received order by post as well. In some countries, super markets 
created a corner called “Third World Corner” which was only dedicated for fair trade products. 
This experience developed in Finland, Italy and Holland (Michael Brown, 1988).

The researcher tracked the fair trade movement in Palestine and he found out that Palestinian 
women from Hebron area benefited from fair trade in 1940’s. The women produced embroideries 
and handmade baskets, and sold them to Mennonite Central Committee, which is mentioned in 
the Committee’s literature. This makes it clear that Palestine was involved in fair trade in the very 
beginning; in a stage when buyers used to buy products from producers regardless of the impor-
tance	and	quality	of	products.	This	concept	was	there	in	1940’s.

2.15 Role of Fair Trade Organizations in 
Advocacy and Raising Awareness
One of the most important tasks of fair trade organizations is to raise awareness about fair trade 
and to promote a fairer trading system. Advocacy and lobbying for fair trade is
one of objectives and activities of fair trade organizations as per the rules and principles set by 
WFTO.

Why advocacy and communication?
Fair trade is based on commercial partnerships to achieve sustainable development. Partnerships 
and the whole related commercial chain should have their voice heard and should be influential. 
These days, information is very accessible and is important to influence people when they make 
decisions; including businessmen, politicians and consumers. Fair trade advocacy and lobbying 
are the key to successful work, and fair trade role cannot be explained without them.

Advocacy is carried out by people who suffer the most from unfair trading systems. They know 
what is important for them, yet they don’t have a permanent access to communication means to 
deliver their message and sometimes they might be punished for if they go too far. Thus, they need 
to be assisted by fair trade organizations in terms of advocacy.

All businesses seek to explain their needs and to have their voice heard by decision-makers in or-
der to create a secure environment for work. Advocacy should be adopted by fair trade organiza-
tions which should also conduct capacity-building programs for farmers to be able communicate 
and promote their work and products (IFAT, 2006). In 2006, PARC held the first Palestinian con-
ference to promote the concept of fair trade. Producers and local fair trade organizations were invi-
ted to attend the conference which was called “Fair Trade for Peace and Sustainable Development 
in Palestine”. In March 2007, another conference was held in Palestine by FTDC . in 2009, another 
conference was held in Jenin by PFTN and was attended by more than 800 people in three days. 
All these conference, of course, are forms of advocacy to promote fair trade values and principles 
(Khalid Mansour, 2009).

2.16 Role of Fair Trade in Peace-Making and 
Alleviation of Poverty
A study conducted by the Swiss State Secretariat for Economic Affairs indicates that fair trade 
helps in avoiding conflicts and contributes to improving producers’ income, even those who are 
not involved in the fair trade system. This study was conducted in 2006 in cooperation with eco-
nomists from University of Basel who analyzed the fair trade system in Bolivia. The study targeted 
two coffee cooperatives involved in fair trade and with over 500 members, and compared them 
with coffee producers who are not involved in fair trade. The comparison stated that fair trade pro-
ducers receive a main income in addition to a premium which they use to support social programs. 
Women in those cooperatives usually decide how to use the premium, which is largely invested in 
health and education sectors. The study also revealed that fair trade producers have better health 
conditions, and that they have more experience in organic farming which they adopt for different 
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agricultural products, not only for coffee. They have better opportunities to make their life better.

2.16.1 Poverty Alleviation and Peace Making
One of the researchers who conducted the above-mentioned study, Sandra Imhof, says that “the 
fair trade systems of cooperatives allow them to gradually build their capacities, which creates a 
basis	to	alleviate	poverty	in	a	sustainable	manner”.	Consequently,	it	leads	to	reducing	the	level	
of conflict especially in countries like Bolivia where there is a considerable socioeconomic gap 
between indigenous people and the white. The riots in 2006 were an example of that conflict.

2.16.2 Economic Benefit to Producers Uninvolved in Fair Trade
The findings of the study indicate that fair trade could contribute under specific conditions to raise 
the price of products made by those who are not involved in fair trade. “In a market where Fair 
Trade cooperatives are present, 54% of farmers said that that they receive, on average, a price 
that is 133% higher than five years ago. 46% report a price that is on average 233% higher than 
five years ago. This was a result of the increasing competition among buyers. There is a minimum 
price which cannot be crossed. Another researcher who participated in the study, Andrew Lee, 
mentioned that fair trade improves, both directly and indirectly, the producers’ revenue even for 
farmers who are involved in fair trade.

2.16.3 Defects to be Healed
Andrew Lee says that the fair trade system might also involve exploitation. The study conducted in 
2006 shows that fair trade sometimes involve unfair practices in terms of labor. Workers who assist 
fair trade farmers don’t receive wages different from those obtained by workers who work with 
farmers uninvolved in fair trade.

Martin Rohner, CEO of Max Havelaar, explains that exploitation is known to occur in fair trade. This 
problem should be controlled in future. Peter Igler, a Swiss economist, says that not only does 
fair trade benefits farmers economically but it also helps reduce poverty level and conserves the 
environment. He also explains that Switzerland was one of the first countries to support fair trade 
since it supported the establishment of Max Havelaar in Basel around 15 years ago. By doing so, 
Switzerland became a main fair trade consuming country. For example, fair trade coffee makes up 
4% of coffee sales in Switzerland, while it’s only 1% on an international level (Max Havelaar, 2006).

2.17 Fair Trade Products and World Trade 
Organization WTO

Fair trade emergence was a new hope for producers of developing countries to achieve some 
justice in international trading which strongly benefits rich countries rather than poor ones. Some 
international organizations, especially Oxfam, tried to adopt fair trade by purchasing products from 
poor producers in developing countries and selling them in rich countries. At the very beginning of 
that process, those products were labeled as “Made in Dignity” products. There were two methods 
to undertake this mission:
First: Lobbying for producers which is done by identifying the buyers and negotiating with them to 
ensure a fair trading process. Some organizations used to adopt this method, like Oxfam.

Second: These organizations, like Oxfam, buy the products from developing countries. Then, 
the organization itself becomes responsible for marketing, which enables it to negotiate with big 
wholesalers and to generate a satisfactory revenue for producers (Khalil Al Anani, 2004). Usually, 
small-scale producers are subject to oppression because they are unable to market their products 
in	Europe	and	North	America,	and	consequently,	they	become	also	unable	negotiate	about	the	
price.
“We don’t exaggerate when we say that agricultural free trade agreement is just a trick. Govern-
mental subsidies for exported agricultural products of rich countries have not been reduced as 
required	by	the	WTO	agreements;	on	the	contrary,	they	are	increasing.	Simultaneously,	small-scale	
producers in poor countries are suffering from the free market policies including importation. 
Consequently,	their	source	of	income	is	destroyed”	(Khalil	Al	Anani,	2004).	Figures	of	international	
organizations indicate that rich countries control 87% of global imports and 94% of global exports. 
Furthermore, producers of poor countries still pay the price of that oppression. For instance, when 
international prices of coffee and sugar dropped by 30% from 1985 until 1993, it was the poor 
countries which suffered the most.

2.17.1 Fair Trade and Globalization
Undoubtedly, the fair trade concept was welcomed by anti-globalization movements calling for 
justice in trade. These movements received support in rich countries. The Fair Trade Federation, 
FTF, indicates that fair trade sales increased by 37% in 2002 in North America. The sales value 
was 180 million US dollars in 2001 and leaped to 251 million US dollars in 2002. Particularly, fair 
trade coffee sales increased by 54%. In 2003, the number of workers in fair trade in North America 
was 3200.

Fair trade doesn’t seek profit as a main motive, but it takes into consideration other principles 
neglected by free trade. Anti-globalization movements appreciated the concept of fair trade as it is 
not controlled by the market theory. Anita Roderick, manager of the famous Body Shop company 
for cosmetics, says “if we leave profit to control trade, we will leave poor communities, environ-
ment and values destroyed”. She calls for what she calls “communities trade” which focuses on 
partnership between big companies and local communities. The companies can establish projects 
in a way to benefit local communities and families. Body Shop Company implements this strategy 
in some African countries and have achieved remarkable success. (Middle East, No. 8481, 2002).

2.17.2 Democracy and Free Trade
David Ransom says “the idea to separate ethics and values from trade has spread in the last cen-
turies and has given market an uncountable authority”. We find huge contradictions in free trade. 
For example, if we ask who is the biggest beneficiary and who is to hold accountable in case of 
negative reflections on the environment or communities, we will find that the answer for the first 
question	is	the	strongest	and	richest,	and	for	the	second	is	nobody.	This	means	that	the	beneficia-
ries can never be held accountable. Ransom finds out that “unfairness” is practically implied in the 
term “free trade”.
The researcher believes that no frustration or surrender should be imposed by free trade. Practical-
ly, free trade is only an idea created by humans and should always remain controlled by their well. 
It shouldn’t be perceived as an unchangeable power. More importantly, as David Ransom explains 
in his book “Fair Trade , 2001, London”, fair trade is not imaginary or inapplicable. In principle, 
trade remains an exchange of benefits. Also, fair trade is not a revolution against capitalism but an 
attempt to adjust it. It is not a recent creation but it dates back to the times when the free market 
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and capitalist theories were established.
The researcher would like also to indicate that the free market theory has shown its deficits during 
the economic crisis which appeared recently, the collapse of the real estate market in the Uni-
ted	Sates	and	the	consequences	on	the	international	banking	system.	The	free	capitalist	market	
should be subject to supervision in order to protect communities, environment and the poor. The 
world	must	be	saved	of	its	devastating	consequences.
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Part three

Research Methodology

3.1 Methodology
The researcher adopted the descriptive approach in the study which depends on describing the 
phenomenon and analyzing it through various tools to gather information. This approach is the 
best	to	identify	the	problem	of	the	study	in	a	realistic	manner.	The	researcher	used	questionnaires,	
interviews and his own experience in the field of study.

Since the research is a set of logical steps, the researcher followed the steps below:

•	Review	international	literature	on	fair	trade	and	local	rural	development	and	identify	
various local fair trade development organization through meetings with officials in the 
organizations.
•	Prepare	a	questionnaire	to	collect	data	from	all	active	players	in	the	fair	trade	chain.	
213	questionnaires	were	distributed	to	producers	who	are	712	in	total	in	addition	to	12	
questionnaires	to	international	fair	trade	organizations	out	of	25	organizations	which	are	
partners to local fair trade organizations. In addition, 8 interviews were conducted with 
officials	in	local	and	international	fair	trade	organizations.	These	questionnaire	and	inter-
views	included	questions	directly	connected	with	the	questions,	objectives	and	hypothe-
ses of the research.
•	The	researcher	visited	international	fair	trade	organizations	in	Belgium,	France,	Italy	
and Japan and obtained information about their experience. He also attended various 
seminars and workshops on the social, environmental and economical effects of fair 
trade.
•	The	researcher	depended	on	his	18-year	experience	in	fair	trade	and	on	the	network	he	
has with local and international fair trade organizations.
•	The	questionnaires	(for	locals	and	internationals)	were	examined	by	two	university	
lecturers	and	a	statistical	expert	to	verify	the	validity	of	the	tool	and	whether	the	questi-
onnaires meet the academic and professional standards. Alpha-Cronbach was used to 
asses the reliability scale, and the validity of the tool to collect data, analysis ability by 
SPSS.
•	The	researcher	considered	all	the	adjustments	made	on	the	questionnaire	by	the	
experts.	He	also	examined	the	producer	questionnaire	on	6	individuals	from	the	target	
community.
•	The	research	target	group	was	chosen	from	different	local	geographical	locations	(stra-
tified sampling) and 213 producers were chosen out of 760, which is 28%. Furthermore, 
12 international fair trade organizations were chosen out of 25,
which is 48% of the total international organizations which are partners to local organiza-
tions.

3.2 Sampling
The research group was chosen according to the random stratified sampling process. He divided 
the group into nine different sections. He also used the proportional allocation approach where 
he chose a number of individuals in each section according to their weight in the original research 
group. The number of the sample was 213 producers.

Table 3.1 Stratified sampling of the research group

Product Repetition Relevant repetition Accumulative repetition

Olive oil 140 65.7 65.7

Dates 22 10.3 76.1

Couscous 17 0.8 84

Handicrafts 14 6.6 90

Almonds 20 9.4 100

Total 213 100

Table 3.2 Geographical sampling, according to cities:

Product Repetition Relative repetition Accumulative repetition

Jenin 42 19.7 19.7

Toubas 6 2.8 22.5

Salfeet 18 8.5 31

Qalqilya 60 28.2 59.2

Ramallah 8 3.8 62.9

Jericho 39 18.3 81.2

Bethlehem 14 6.6 87.8

Toulkarim 26 12.2 100

Total 213 100

The sample was chosen from 33 villages. About gender of the research group, it was 79.8 of males 
and 20.2 of females, according to the following table.

Table 3.3 Gender

Gender Repetition Percentage

Male 170 79.8

Female 43 20.2
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According to the average age of the research group, it was apparent that the average was 45.8 
years. Oldest sample was 80 years old, youngest 22 years old.

Table 3.4 Educational level of the sample

Educational level Repetition Relative repetition

Illiterate 10 4.7

Elementary 26 12.2

Preparatory 41 19.2

Secondary 88 41.3

Diploma 23 10.8

Bachelors 23 10.8

Higher studies 2 0.9

Total 213 100

The educational level was 4.7% illiterate and 41.3% with secondary education.

The monthly income per family by Israeli Shekel was 0-1837 Shekel for 49.8%, bearing in mind 
that the poverty line, as per the information obtained from the Palestinian Central Bureau of 
Statistics, is 1837 Shekel per month. 0.9% had a monthly income more than 4000 Shekel. This is 
considered a testimony that the target group of fair trade is a poor one.

Table: 3.5 Monthly income per family

Income Repetition Percentage

0-1837 106 49.8

1838-2500 66 31

2501-3000 27 12.7

3000-4000 12 5.6

More than 4000 213 0.9

Total 100

The marital status of the research sample was 97.2% for married, and only 2.8% foe bachelors. 
This result conforms with the average age of the sample which is 45.8 years. Usually in rural Pales-
tinian communities, individuals become married at this age.

Table 3.6 Marital Status

Family members Repetition Relative repetition

1 1 0.5

2 8 3.8

3 7 3.3

4 15 7
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5 25 11.7

6 46 21.6

7 28 13.1

8 34 16

9 25 11.7

10 9 4.2

11 12 5.6

12 2 0.9

13 1 0.5

Total 213 100

3.3 Research Location
The research was conducted in villages and cities of the West Bank in 30 different locations (Jeri-
cho, Jiftlik, Dyouk, Silet Al Harthiyeh, Taybeh, Mashrou’, Yamoun, Bal’a, Beit Sahour, Bethlehem, 
Hai	El	Sheikh	Sabah,	Deir	Estya,	Deir	Al	Ghusounm	Zbouba,	Sirees,	Sayda,	Aneen,	Aqqaba,	Ein	Al	
Sultan, Farkha, Qabatya, Qirah, Kif Al Wad, Kufr Thulth, Kufr Ra’I, Kufr Dan, Mazare’ Al Noubani). 
Local fair trade organizations in Ramallah (PARC, UAWC) in Bethlehem (FTDC) in Beit Sahour 
(HLCS). The researcher also used previous literature, websites and even all the papers presented 
in the fair trade conference conducted in Jenin, Palestine in March 2009.

Furthermore,	questionnaires	were	distributed	to	international	fair	trade	organizations	in	USA,	Ja-
pan, Italy, Belgium, Switzerland, Germany, France, Sweden and UK. The researcher also reviewed 
literature related to statistical, social and developmental studies.

3.4 Tools for Collecting Data
Adopting	the	stratified	sampling	method,	the	researcher	used	different	questionnaires	to	produ-
cers,	local	fair	trade	organizations	and	international	fair	trade	organizations.	Producer	questionnai-
re	was	distributed	to	213	producers	of	dates,	almonds,	olive	oil,	and	handicrafts.	12	questionnaires	
were	distributed	o	international	fair	trade	organizations.	Another	questionnaire	was	distributed	to	4	
local fair trade organizations. The researcher also made use of his long experience in data col-
lection.	The	producer	questionnaire	included	different	parts	corresponding	to	the	questions	of	the	
research.	Also,	the	questionnaires	of	the	local	and	international	fair	trade	organizations	included	
questions	corresponding	to	the	questions	of	the	research.	The	researcher	conducted	interviews	
with 4 local fair trade organizations and obtained information from papers presented in the fair 
trade conference in Palestine, which was attended by tens of local and international fair trade 
organizations.

3.5 Data Collection Method
•	Questionnaires	were	used	to	collect	data	from	213	producers,	12	international	fair	
trade	organizations,	and	4	local	fair	trade	organizations.	all	these	questionnaires	cor-
responded	to	the	questions	of	the	research	and	were	designed	in	a	way	allowing	the	
verification of the research basic hypotheses. The producer
questionnaire	included	22	main	questions	and	more	than	30	secondary	questions.	The	
questionnaire	was	also	annexed	with	a	letter	explaining	how	to	fill	the	questionnaire.	The	
researcher	was	assisted	by	some	colleagues	at	work	to	distribute	the	questionnaires	
which included parts related to demography, knowledge of fair trade, society, environ-
ment and economy.
•	The	researcher	designed	a	questionnaire	in	English	to	international	fair	trade	orga-
nizations.	The	questionnaire	included	7	main	questions	with	secondary	questions.	25	
questionnaires	were	sent	to	25	international	fair	trade	organizations	by	email.	Only	12	
organizations	responded	and	sent	the	filled	questionnaires	by	email.
•	The	researcher	designed	a	questionnaire	for	local	fair	trade	organizations	and	intervie-
wed	them.	14	questions	with	open	answers	were	included.
•	The	researcher	reviewed	8	books	on	fair	trade,	which	he	obtained	through	friends	in	
the USA and UK. Also, he reviewed many studies in rural, economical and social deve-
lopment.
•	The	researcher’s	long	experience	and	involvement	in	fair	trade	has	enabled	him	to	
easily obtain information.

3.6 Data Analysis Method
The statistical data was analyzed in cooperation with a statistical expert. After the data was collec-
ted and edited, it was processed by SPSS to transform the verbal answers to numbers. The analy-
sis came out with numbers, averages, and other statistical data produced by the SPSS program.

3.7 Problems and Obstacles
The researcher faced some obstacles represented by:

First: Unavailability of local studies on fair trade. The researcher was obliged to bring books from 
the USA and UK, which cost efforts and money.

Second: The wide size of the study group in more than 30 locations. In some cases the researcher 
had	to	exert	efforts	to	persuade	farmers	to	fill	the	questionnaires.	In	some	other	cases,	he	had	to	
fill	the	questionnaires	by	himself	as	some	farmers	were	illiterate.

Third:	The	researcher	tried	to	simplify	the	concepts	included	in	the	producer	questionnaire	to	meet	
their	educational	abilities.	Even	though,	he	still	had	to	explain	some	questions.

Fourth: Negative attitude from some producers. As the researcher started to meet producers, 
some of them showed negative reaction as they thought that they gain some profit for their coo-
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peration. This is unfortunately one of the negative impacts of local and international aid organizati-
ons.

Fifth: Inability to include the Gaza Strip in the research. Given the current political situation repre-
sented in the Israeli blockade on the Gaza Strip, it was not possible for the researcher to visit Gaza 
to conduct part of the research there.

3.8 Limits of the Research
The research was limited by the following:

•	Time	limit:	Between	Feb	2008	until	April	2009
•	Place	limit:	Fair	trade	and	its	social,	economical	and	environmental	impacts	on	the	
West Bank producers.
•	Human	limits:	farmers,	artisans,	developmental	experts,	officials	in	local	and	internatio-
nal fair trade organizations, and fair trade activists.

3.9 Target Group of the Study
The researcher tried to include the whole fair trade chain on local and international levels. The tar-
get group of the study constituted of 760 fair trade producers in more than 30 locations dispersed 
through the West Bank. The majority of the group was composed of olive oil producers who make 
up 65.8% (500 producers) of the total, which is justified by the importance of the olive oil sector in 
the size of Palestinian fair trade. 60 couscous producers (women) were targeted in the research. 
i.e. 7.9% of the group. Another 70 almond producers (9.2%) were included. In addition, 80 medjoul 
date producers were included (10.5%). For handicrafts, 50 artisans were targeted (6.6%). Table 3.7
The researcher also targeted 25 international fair trade organizations in 12 countries, and 5 local 
fair trade organizations.

Table 3.7: Distribution of the target group, by product

Product Number of producers Percentage

Olive oil 500 65.8

Couscous 60 7.9

Almonds 70 9.2

Dates 80 10.2

Handicrafts 50 6.6

Total 760 100
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Part Four
Findings

4.1 Introduction
This	part	includes	findings	of	this	research,	answer	of	its	questions	and	discussion	of	its	hypothe-
ses. This is accomplished by analyzing the answers of the target group of the study about the role 
of fair trade in rural sustainable development in the West Bank.

4.2 Demographic Sample Characteristics
Most important characteristics are shown below:

Table 4.1.a Demographic characteristics by product:

Variables Number Percentage

Product Olive oil 140 65.7

Dates 22 10.3

Couscous 17 8.0

Handicrafts 14 6.6

Almonds 20 9.6

4.1.b Demographic characteristics by governorate and sex:

Variables Number Percentage

Governorate Jenin 42 19.7

Tubas 6 2.8

Salfeet 18 8.5

Qalqilya 60 28.2

Ramallah 8 3.8

Jericho 39 18.3

Bethlehem 14 6.6

Tulkarim 26 12.2

Sex Male 170 79.8

Female 43 20.2

4.2.a Demographic characteristics by educational level, age, income, marital status and size 
of family:

Variables Number Percentage

Educational level Illiterate 10 4.7

Elementary 26 12.2

Preliminary 41 19.2

Secondary 88 41.3

Diploma 23 10.8

BA 23 10.8

Higher studies 2 0.9

Less than 30 15 7.0

Age 31-50 130 61.0

51 and more 68 31.9

4.2.b Demographic characteristics by income, marital status and size of family:

Variables Number Percentage

Monthly Income - NIS 0 - 1837 106 49.8

1838 - 2500 66 31.0

2501- 3000 27 12.7

3001 – 4000 12 5.6

More than 4001 2 0.9

Marital Status Married 207 97.2

Unmarried 6 2.8

Family members Less than 4 16 7.5

4-8 148 148

More than 8 49 23.0

As for the product type, it is clear from the data that olive oil producers make up the highest per-
centage of the research group (65.7%) followed by date producers (10.3%), and almond producers 
(9.6%), couscous producers (8%) and handicraftsmen (6.6%). The high percentage of olive oil pro-
ducers springs from the importance of this product in the fair trade market and from its being an 
essential agricultural produce. Palestinian fair trade organizations started 15 years ago to promote 
olive	oil	which	has	achieved	success	because	of	its	high	quality	and	because	of	international	soli-
darity with the Palestinian people. It is well-known that the olive tree also suffers from occupational 
procedures represented in uprooting and confiscation of land for the benefit of the apartheid wall.
According	to	governorates,	most	researched	producers	were	from	Qalqilya	(28.2%),	followed	by	
Jenin (19.7%), and Jericho (18.3%), Tulkarim (12.2%), Salfeet (8.5%), Bethlehem (6.6%) and Tubas 
(2.8%). About sex, males make up 79.8% of the sample and females make up 20.2%. About the 
educational level, 41.3% have secondary education, 91.2% with preparatory education, 12.2% 
with preliminary education. Holders of diploma BA certificates have a similar percentage of 10.8%. 
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Also, 4.7% are illiterate and 0.95% have higher studies degrees. These figures indicates that the 
educational level for producers is comparatively high and corresponds to the general educational 
level in Palestine.

It is apparent that 61% of the research sample are aged 31-50 years old, followed by those who 
are aged more than 51 year (31.9%). Only 7% were less than 30 years old.
About the monthly income, 49.8% have a low monthly income (1837 NIS). 31% have a monthly 
income of 1838 – 2500 NIS. 12.7% have a monthly income of 2501 – 3000. 5.6% have an income 
ranging between 3001 – 4000 and only 0.9% have an income exceeding 4000.
About marital status, 97% are married while the unmarried are only 3%. And, 23% of the resear-
ched people have families composed of more than 8, while only 7.5% have families of 4 or less.

Table 4.3 Average annual production for farmers by product

Average annual production Product

1512 kg Olive oil

9608 kg Dates

6663 kg Couscous

4079 pieces Handicrafts

1850 kg Almonds

Table: 4.4 The sample’s definition of fair trade

Definition Number Percentage

A price that’s better than the market price 58 27.2

A	better	quality	of	the	product 22 10.3

A form of solidarity 11 5.2

A life in dignity for producers 29 13.6

Transparency between producers and consumers 25 11.7

All the above 33 15.5

A	better	price,	better	quality,	a	form	of	solidarity,	life	in	dignity 23 10.8

A	better	price,	better	quality,	life	in	dignity 8 3.8

A better price, transparency 2 0.9

A better price, a form of solidarity 2 0.9

Total 213 100.0

Basically, producers’ knowledge of fair trade is restricted to better prices; 27.2%. However, 13.6% 
show that fair trade secures a dignified life for farmers. And, 11.7% think it means transparency 
among producers and consumers. Also, 10.8 indicate that fair trade means a better price, better 
quality,	a	life	in	dignity	and	a	form	of	solidarity.	Around	10.3%	consider	fair	trade	restricted	to	a	
better	quality,	while	5.2%	consider	it	to	be	only	a	form	of	solidarity.	Those	who	defined	fair	trade	as	
a better price, transparency are 0.9% only. The same percentage of producers (0.9%) also define 
fair trade as a better price and a form of solidarity. Those who answered with “all the above” were 
15.5%.

Table 4.5 Availability of fair trade organizations in producers’ locations

State Number Percentage

Yes 191 89.7

No 22 10.3

Total 213 100.0

89.7% of producers confirmed the presence of active fair trade organizations near their locations, 
and only 10.3% answered that no fair trade organizations were present near their locations.

Table: 4.6 Producers’ opinion on the most important local fair trade organization:

Organization Number Percentage / importance

PARC - Ramallah 174 91.1

UAWC – Ramallah 1 0.5

HLCS – Bethlehem 14 7.4

FTDC – Bethlehem 0 0
PFTA – Jenin 2 1.0

Total 191 100.0

As per the table above, PARC has solid relations with the research group, as 91.1% of them sho-
wed that it was the most important fair trade organization they have a relation with. 7.4% of them 
decided that HLCS was the most important. PFTA was voted for by 1%, UWAC by 0.5%. FTDC 
was not chosen by the research group.

Table: 4.7 Duration of cooperation with local fair trade organizations in marketing

Duration Number Percentage

1-3 years 141 66.2

4-10 years 55 25.8

11-15 years 6 2.8

More than 15 years 11 5.2

Total 213 100.0

The table 4.7 shows that 66.2% have been selling their produce to fair trade organizations for 
three years, 25.8% for 4-10 years, 2.8% for 11-15 years, 5.2% for more than 15 years.
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Table 4.8 Source of knowledge about fair trade

Answer Number Percentage

Fair trade organizations 98 46.0

Media, newspapers, magazines, internet etc. 11 5.2

International solidarity delegations 16 7.5

Workshops and seminars 71 33.3

Fair trade organizations, workshops and seminars 4 1.9

International solidarity delegations, workshops and seminars 8 3.8

Fair trade organizations, Media 5 2.3

Total 213 100.0

Fair trade organizations make up a main source of knowledge about fair trade with 46%. Work-
shops and seminars 33%, solidarity delegations 7.5%, media 5.2%. Some producers showed that 
they learned about fair trade through a combination of sources: solidarity delegations and work-
shops 3.8%, fair trade organizations and media 2.3%.

Table: 4.9 Percentage of income increase achieved by fair trade

Answer Number Percentage

1-10% 84 39.4

10-20% 65 30.5

20-30% 41 19.2

More than 30% 12 5.6

0% (no increase) 11 5.2

Total 213 100

The table 4.9 shows that the highest percentage of producers (39.4%) indicate that fair trade have 
increased their income up to 10%. 30.5% of them indicate that they have an increase of 10-20%. 
Also, 19.2% indicate that they have an increase of 20-30%. Additionally, 5.6% show that they 
have an increase of more than 30%; however, 5.2% indicate that fair trade hasn’t actually incre-
ased their income.

Table 4.10 Contribution of additional income to improving socioeconomic situation (habitat, 
health, education)

Answer Number Percentage

Yes 160 75.1

No 53 24.9

Total 213 100.0
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Table 4.13 Fair Trade contribution in developing social conditions of farmers (forms of impro-
vement of accommodation)

Form Yes No Total

Expanding the house 74
% 56.1

56
% 43.9

132
% 100.0

Purchasing	new	electric	equipments 91
% 68.9

41
% 31.1

132
% 100.0

Purchasing new furniture 85
% 64.4

47
% 35.6

132
% 100.0

Securing drinking water 93
% 70.5

39
% 29.5

132
% 100.0

Securing connection to electricity supply 91
% 68.9

41
% 31.1

132
% 100.0

Table 4.14 Fair trade contribution in improving agricultural investments through premium 
money paid to farmers

Answer Number Percentage

Yes 160 75.1

No 53 24.9

Total 213 100

75.1% of farmers indicated that they have been able to increase their investments, while 24.9% 
indicated that they haven’t been able to do so.

Table 4.15 Fair trade contribution in improving agricultural investment in specific fields.

Field Yes No Total

Increase planted area 141
% 88.1

19
% 11.9

160
% 100.0

Develop irrigation 
systems

63
% 39.4

79
% 60.6

160
% 100.0

Build greenhouses 41
% 25.6

119
% 74.4

160
% 100.0

Increase number of 
workers

4
% 2.5

156
% 97.5

160
% 100.0

Fair trade helped farmers increase their investments where 88.1% of them managed to expand 
the planted areas; 39.4% developed the irrigation systems; 25.6% built greenhouses; and 97.5% 
didn’t increase the number of workers.

The majority of producers (75.1%) show that fair trade has contributed to improving their soci-
oeconomic conditions. In return, 24.9 of producers show that the additional income they obtain 
through fair trade doesn’t improve their socioeconomic conditions.

Table 4.11 Fair Trade contribution in developing the social conditions of farmers (health, 
education)

Question Yes No Total

Are	you	able	to	get	better	health	services	for	you	and	your	family? 157
% 98.1

3
% 1.9

160
% 100

Are you able to pursue higher education or to support your family to 
do	so?

121
% 75.6

39
% 24.4

160
% 100

This table shows that the majority of farmers involved in fair trade can have better health services 
for themselves and their families (98.1%). Also, 75.6% of them can pursue higher education and 
can support their families to do so.

Table 4.12 Fair Trade contribution to developing social conditions of farmers (accommoda-
tion)

Answer Number Percentage

Yes 132 62.0

No 81 38.0

Total 213 100.0

About accommodation, 62% of farmers have managed to improve their accommodation, thanks 
to fair trade additional income. However, 38% haven’t managed to improve their accommodation 
conditions.

In the next table, farmers explain how they improved their accommodation. 56.1% have expanded 
their	houses.	68.9%	have	bought	electric	equipments.	64.4%	have	bought	new
furniture. 70.5% have secured drinking water. 68.9% have connected their houses to electricity 
supply. All these activities were made possible by the additional fair trade income.
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Table 4.16 Farmers’ opinion about fair trade organization’s role

Question Yes No Total

Do fair trade organizations provide marketing services to produ-
cers	without	any	form	of	discrimination?

200
% 93.9

13
% 6.1

213
% 100.0

Do	fair	trade	organizations	contribute	to	improving	the	quality	of	
Palestinian	products?

193
% 90.6

20
% 9.4

213
% 100.0

Do	fair	trade	support	the	concept	of	cooperative	work? 202
% 94.8

11
% 5.2

213
% 100.0

Do	fair	trade	contribute	to	protecting	the	environment? 168
% 78.9

45
% 21.1

213
% 100.0

Do fair trade contribute to enhancing international solidarity with 
Palestinian	farmers?

194
% 91.1

19
% 8.9

213
% 100.0

The table 4.16 shows that 93.9% of farmers believe that fair trade organizations are offering their 
services without discrimination in terms of race, religion or political attitude. Also, 90.6% believe 
that	fair	trade	organizations	have	contributed	to	improving	the	quality	of	products.

4.3 Hypotheses
4.3.1 First Hypothesis
There is no relation of significance level at (α )0.05 ≤ between the fair trade role and its contribution 
in rural sustainable development in terms of education, housing and health.

Table 4.17: First hypothesis

Variable F / TEST Significance Level

Type of product 4.042 *0.004

Governorate 3.795 *0.001

Sex 2.751 *0.000

Age group 0.585 0.558

Educational level 0.900 0.482

Average monthly income 0.997 0.410

Marital status 0.419 0.408

Number of family members 3.128 *0.046

The data in the table shows that age group, educational level, monthly income and martial status 
have no statistical relations. Type of product, governorate, sex and number of family members do 
have statistical differences. Based on this, it can be argued that the hypothesis is rejected.

4.3.2 Second Hypothesis:
There is no relation of significance level at (α )0.05 ≤ between the fair trade organizations role and 
its contribution in enhancing the fair trade concept.

Table 4.18 Second Hypothesis

Variable F / TEST Significance Level

Type of product 17.922 *0.000

Governorate 8.097 *0.000

Sex 2.135 *0.005

Age group 2.223 0.111

Educational level 2.737 *0.020

Average monthly income 1.250 0.291

Marital status 0.543 0.434

Number of family members 3.206 *0.043

The data in the table shows that age group, monthly income and martial status have no statistical 
relations. Type of product, governorate, sex, educational level and number of family members do 
have statistical differences. Based on this, it can be argued that the hypothesis is rejected.

4.19 Features of demographic sample of international fair trade organizations (importers)

Country Number Percentage 

Sweden 1 8.3

Germany 2 16.7

Japan 1 8.3

USA 2 16.7

Italy 1 8.3

UK 1 8.3

Belgium 1 8.3

France 1 8.3

New Zealand 1 8.3

Holland 1 8.3

Total 12 100.0

4.20 Main reason for importing Palestinian fair trade products by international fair trade 
organizations

Main reason Number Percentage 

A form of solidarity 9 75.0

The Palestinian products are environment friendly 1 8.3

The Palestinian products meet consumers’ demand 2 16.7

The Palestinian products have high quality and well-packaged 2 16.7

The Palestinian products are unavailable in the market 1 8.3

The Palestinian products have reasonable prices 1 8.3
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Consumers demand Palestinian products 3 25.0

Importers receive a special good service from Palestinian fair traders 1 8.3

The table above shows that most of the importers of Palestinian fair trade products (75%) confirm 
that the main reason behind importing Palestinian products is solidarity. 25% of them indicate that 
the main reason lies in consumers’ demand on Palestinian products. 16.7% of them affirm that 
Palestinian	products	meet	consumers’	demand	and	are	of	high	quality	and	good	packaging.

4.21 Second main reason for importing Palestinian fair trade products by international fair 
trade organizations

Main reason Number Percentage 

A form of solidarity 2 16.7

The Palestinian products are environment friendly 1 8.3

The Palestinian products meet consumers’ demand 2 16.7

The Palestinian products have high quality and well-packaged 4 33.3

The Palestinian products are unavailable in the market 2 16.7

The Palestinian products have reasonable prices 3 25.0

Consumers demand Palestinian products 2 16.7

Importers receive a special good service from Palestinian fair traders 3 25.0

Table 4.22 The presence of a high level of transparency among international and Palestinian 
fair trade organizations

Answer Number Percentage 

Don’t agree 1 8.3

Agree 3 25.0

Strongly agree 6 50.0

Totally agree 2 16.7

Total 12 100.0

Table 4.23 Forms of communication among international and Palestinian fair trade organiza-
tions 

Form Number Percentage 

Emails – reports 9 75.0

Mutual visits 1 8.3

Phone calls 2 16.7

Total 12 100.2

Table 4.24 The well of international fair trade organizations to implement a 3-year plan with 
Palestinian fair trade organizations

Answer Number Percentage 

Yes 10 83.3

No 2 16.7

Total 12 100

Table: 4.25 International fair trade organizations’ evaluation of the sales of Palestinian fair 
trade products in comparison with fair trade products from other countries

Answer Number Percentage 

Excellent 1 8.3

Good 5 41.7

Equal 3 25.0

Less 3 25.0

Total 12 100.0

41.7% confirm that the sales of Palestinian fair trade products are good in comparison with fair 
trade products from other origins. 25% say that the sales of Palestinian fair trade products are 
equal	to	the	sales	of	other	products	while	another	25%	believe	the	sales	are	less.	Only	8.3%	show	
that the sales of Palestinian fair trade products are excellent.
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Part Five

Findings and Recommendations

5.1 Findings
	•	It	is	apparent	that	the	highest	percentage	of	fair	trade	producers	(48.8%)	have	a	monthly	income	
less than 1837 Israel shekel. 31% of producers have a higher monthly income but less than 2500 
Israeli shekel. Based on this, it is confirmed that fair trade in Palestine is targeting the poor. The 
monthly income of 1837 shekel was used because it is defined by the Palestinian Bureau of Statis-
tics as poverty line for the year 2007.
•	69.5%	of	producers	have	families	constituting	from	4	to	8	members.	23%	of	them	have	families	
of more than 8 members. This also confirms that the target category of fair trade is composed of 
big families, which means that fair trade benefits a big number of beneficiaries.
•	It	is	noted	that	most	producers	define	fair	trade	as	a	means	to	obtain	a	higher	price	for	their	pro-
ducts.	This	requires	fair	trade	organizations	to	advocate	more	efficiently	on	raising	the	awareness	
of producers about fair trade in terms of its social, political and environmental dimensions.
•	The	olive	oil	producers	constitute	65.7%	of	the	total	research	group.	This	results	from	the	big	
size of the olive oil sector and the many problems it’s facing such as the decline in prices.
•	Fair	trade	producers	have	very	different	relationships	with	local	Palestinian	fair	trade	organizati-
ons. 91.1% of them affirmed that PARC was the most important local fair trade organization while 
only 7.4% affirmed that HLCS was the most important one. This could be attributed to PARC’s 
long experience in fair trade where it started its operation in the field almost 17 years ago. It can 
also be attributed to the sales that PARC guarantees to farmers which mounted to $ 1.7 million 
in	2007.	Furthermore,	PARC	conducts	various	projects	and	programs	for	quality	improvement	
and marketing, and it is a credible organization. FTDC was not mentioned at all by farmers, which 
could be attributed to the fact that FTDC doesn’t play any role in direct marketing of farmers’ 
products.
•	It	is	apparent	that	fair	trade	is	still	new	in	Palestine.	66.2%	of	the	producers	mentioned	that	they	
have been selling their produce to fair trade organizations for 3 years only, 25.8% for 10 years. 
Although, some organizations like PARC, UAWC and HLCS have been marketing fair trade pro-
ducts since more than 15 years, some farmers didn’t totally understand the concept of fair trade at 
that time.
•	46%	of	producers	mentioned	that	they	were	introduced	to	fair	trade	through	local	Palestinian	fair	
trade organizations, and 33.3% mentioned that they knew about
fair trade through seminars and workshops. This indicates that fair trade organizations are exerting 
good efforts in promoting their activities.
•	39.4%	of	producers	managed	to	increase	their	income	through	fair	trade	by	10%,	30.5%	of	them	
had an increase of 20%, 19.2% had an increase of 30%. This is a very positive indicator for fair 
trade role in increasing the income of producers.
•	75%	of	producers	confirm	that	the	additional	income	have	helped	them	improve	their	social	con-
ditions in terms of education, health and habitats, which demonstrates that fair trade in Palestine 
does have a developmental role.
•	93%	of	producers	mention	that	fair	trade	organizations	provide	services	to	all	producers	
without discrimination in religion, race or political attitude. For the Palestinian society, this is 

normal because it does have prevailing values of tolerance and solidarity. Additionally, 90.6% of 
producers	confirm	that	fair	trade	organizations	have	helped	them	improve	the	quality	of	their	pro-
duce,	which	confirms	the	attitude	of	the	organizations	in	adopting	quality	improvement	as	a	key	to	
promoting and marketing products.
•	91.1%	of	producers	responded	positively	to	fair	trade	role	in	enhancing	international	solidarity	
with Palestinian farmers. The producers felt that through the increase of international delegations’ 
visits to rural areas.
•	It	appears	that	the	main	reason	for	importing	Palestinian	fair	trade	products	springs	from	solida-
rity with the Palestinian people against the Israeli occupation.
•	It	is	clear	that	transparency	among	international	fair	trade	organizations	and	Palestinian	ones	is	
high. Only 8.3% of international fair traders don’t agree with this.

5.2 Recommendations
Based on the findings of the study, it is recommended to:

•	Increase	awareness-raising	activities	for	farmers	about	the	concept	of	fair	trade	in	terms	of	so-
cial, political, economical and environmental aspects.
•	Urge	more	Palestinian	organizations	to	be	involved	in	the	international	fair	trade	movement	which	
could make up a means for Palestinians to present their cause to organizations that employ justice 
in their work.
•	Involve	fair	trade	in	terms	of	history,	principles,	philosophy	and	developmental	role	as	a	curricu-
lum in university for majors like social, developmental studies, economics and business adminis-
tration.
•	Enact	a	Palestinian	law	to	regulate	fair	trade	in	order	to	protect	it	from	any	misuse,	and	to	explain	
its complementary role with mainstream trade in developing the national economy.
•	Improve	the	relationship	among	Palestinian	fair	trade	organizations	by	activating	the	role	of	PFTN	
as a frame organizing the sector, protecting its principles, and promoting it on local, regional and 
international level.
•	Support	researchers	to	conduct	studies	on	fair	trade	in	order	to	come	up	with	methods	to	deve-
lop the Palestinian fair trade movement.
•	Consider	the	Palestinian	fair	trade	movement	as	a	social	movement	aiming	at	changing	the	
traditional	trade	concept	and	at	reinforcing	the	values	of	equality	and	justice	within	the	Palestinian	
society.
•	Develop	the	capacities	of	cooperatives	in	terms	of	administration,	production	techniques	and	
marketing. Current fair trade organizations should stop operating as a mediator for international 
marketing.
•	Focus	on	organic	production	which	protects	the	environment	and	increases	the	profitability	for	
producers.
•	Exert	more	efforts	to	have	the	Palestinian	fair	trade	products	FLO-certified,	which	helps	expand	
the market for the Palestinian produce.
•	Administrative	committees	in	cooperatives	should	be	supported	to	raise	awareness	among	pro-
ducers about the different dimensions of fair trade.
•	Expand	the	fair	trade	operation	to	include	other	sectors	such	as	tourism	and	create	bodies	which	
call for fair or alternative tourism.
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